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“Sanicap” 
The Sanitary “e 


For Mason Jars 


If you use glass jars for any portion of 
your pack you should insist on having 
“Sanicap,” the only sanitary jarcap. Proof 
against action of fruit acids. No salts of 
zinc. Costs less than the old style cap. 


Samples and Prices on 
Application 


American Can Company 


New York Chicago San Francisco 
Local offices in all large cities 
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SECRETARY—JAS. M. HOBBS, GHICAGO, 





ILL. 





W. H. NICHOLLS & CO. 


Canned Goods 
Brokers 


35 River St. CHICAGO 








EDWARD P. SILLS 


Packers’ Agent and Broker in 


@anned Goods... 


42 RIVER ST., CHICAGO 
Correspondence Solicited. 
Liberal Advances on Consignments. 





J. K. ARMSBY CO. 
Wholesale 
BROKERAGE AND COMMISSION 


mches: | Pacific Coast 

Francisco 
on Products 
York 

Los Angeles 


42 River St., CHICAGO 





SAM BAER & CO. 
Brokerage and Commission 
Ganned Goods anc Dried Fruits 


CORRESPONDENCE SOLICITED 


34 Wabash Ave., CHICAGO 





E. C. SHRINER 6G CO. 


MANUFACTURERS’ AGENTS AND BROKERS IN 


GANNED GOODS AND CANS 


BALTIMORE, MARYLAND 





DALLAS MERCANTILE CO. 
Brokers and Manufacturers’ Agents 


OFFICES 


fas Mercantile Co., Dallas, Texas. 
Br stare Brokerage Co., Oklahoma City,0.T. 
inter-State Brokerage Co., So. McAlester, I. T. 


WE TRAVEL MEN DALLAS, TEX. 


— 


WM. M. McKOWN 


BROKER IN 


CANNED GOODS 


and DRIED FRUITS 








Louisville, Ky. 


EMERSON 2@ HALL 


coe CANNED GOODS 
“merous DRIED FRUITS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover all Jobbers in Nebraska and Minnesota. 





T. J. O'BYRNE & CO. 
Brokerage Commission 


Canned Goods and Dried Fraits 


42 RIVER ST., CHICAGO 














G. M. AHRONS CO., LTD. 
NEW ORLEANS 
CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Correspondence Solicited, 





Flannery & Hobbs 
BROKERS 


42 River Street, CHICAGO 





WALTER A: FROST & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


——— 


MOORE-HOLBERT COMPAKY 


BROKERS 
High Grade Food Products 


St.Paul . Minneapolis . Buluth 
and Tributary Points 





E.L. STANTON & CO, 


Brekers and 
Manufacturers’ Agents 


Packers’ Cans, Canned Goods 
Dried Fruits 


310-311 GRANITE BUILDING, ST. LOUIS, MO, 








Correspondence Solicited 
5S WABASH AVE. CHICAGO 





GETTYS BROKERACE Ca, 


SUCCESSORS Te 
GETTYS & GILBERT 


BROKERS and COMMISSION MERCHANTS 


CANNED GOODS, DRIED FRUITS, 
SALMON, CALIFORNIA PROBUCTS 


806 SPRUCE ST., ST. LOUIS, MO 





GRIFFITH-DURNEY COMPANY 


WHOLESALE GROCERY BROKERS 


CAMNED GOODS A 
SPECIALTY 


San Francisco, Cal. 





SEAVEY & FLARSHEIM 
MERCHANDISE BROKERS 
CANNED GOODS 
Kansas City, Mo. St. Louis, Mo. 
St, Joseph, Mo. Omaha, Neb, 
St, Paul, Minn, Wichita, Kan, 


Cover All Jobbing Centers Adiacent to 
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Canned Goods Brokers and Commission Houses 











———— 


THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 


INDIANAPOLIS, IND.. Majestic Bldg. 


CHICAGO, ILL., 53 River Street 





BAKER & MORGAN 
CANNED GOODS 
BROKERS 


ABERDEEN, MARYLAND 
OUR SPECIALTIES 
CORN AND TOMATOES 





PICKRELL-CRAIG CO. 
B RO KE ® Ss 
Canned Goods, Dried Fruits 


201-202-203 KELLER BLDG. 
LOUISVILLE, KY. 





J. MARTIN & C0. 


Merchandise 
Brokers 


Canned Goods 


83 South Front: St. 
MEMPHIS, TENN. 





B. F. MOOMAW CO. 


SUCCESSORS TO MOOMAW-HORTON CO. 
ROANOKE, VA. 


Brokers in Canned Goods, Cans, 
Labels and Shooks 


Our Territory: Southern and Middle 
Western States 
Correspondence Solicited 


H. F. DONLEY CO. 


Merchandise Brokers 


Canned Goods, Dried Fruits 
OMAHA 


Cover Jobbing Points: Nebraska, Western lows 





PRICES:! 


For lacquered and plain white tin. 
does not affect the most delicate colors. 


paste for tin in the market. 
cent. of water, 


Condensed 


HEAPER than flour paste. Being dry it saves freight 
and can be shipped in mid-winter. 


make in one minute two gallons of snow-white paste, 
where boiling water or steam can be had. 
three times more PASTE than cold water Paste Powders. 
In barrels of about 240 Its. 
In 50 and 100 Ib. packages - - 8c per lb. 


Cinnol 


Prevents rust spots and 
Keeps sweet in any 
Weather and does not warp or wrinkle the paper. The BEST 
Has to be reduced with 50 per 
PRICE, in casks, - . . 


THE ARABOL M’F’G CO. 








One pound will 
It makes 


- - 6c per lb. 





37c per gallon 


Write to us. 








400 WILLIAM STREET, NEW YORK 





FARNUM BROKERAGE CO. 


(INCORPORATED) 


Merchandise Brokers 


KANSAS CITY 


We sell caznet eeoas and everything. 
own warehouse. New accounts solicited. 
attention given to the introduction of new goods. 





MoO. 





Have our 
Particular 
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[CAN MAKING MACHINERY , 
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** SLAYSMAN ” NEW IMPROVED FLOATER 


13g J 


Blecry! sn 










Ss. : ine. PER pts ot 
JBS. C 2% LBS. PER THO 
JB. 2” LBS. PER THOUS: 


* wah 
SLAYSMAN & CO. ——— 
Manufacturers of AUTOMATIC CAN MAKING MACHINERY 
OFFICE AND SALESROOM: 718 E. PRATT ST. BALTIMORE FACTORIES: 125-127 £. FALLS AVE., AND II S. FRONT ST. 
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MODERN HIGH SPEED 
CAN MACHINERY 


For Making Open 
Top and Regular 
Packers’ Cans 















Do you know what it 
means to have a good, 
strong, willing fellow 
like me working for you 
in your factory? If not, 
then you ought to. I 
can doa big day’s work 
with such ease that it 
\ would surprise you. I 
{never tire in doing good 
‘for my employer. Can 
work day and night if 
he wishes it. You 
ought to get acquainted 
with me, and I will tell 
you more about what I 
can do. 






















Fr wv For further par- 
— ticulars write 


McDONALD MACHINE CO. 


Works—32d Street and Shields Ave. CHICAGO, ILLINOIS 
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The cut illustrates our latest improved 
Can Tester. We have been manufactur- 
ing this style of Tester for the past 20 
years, and with the improvements which 
we have added to the machine, we feel 
that we have brought it up to the highest 
point of perfection. The tester is as 
nearly automatic as can be made to do 
satisfactory work. The water in the pan 
should be slightly heated. and an air pres- 
sure of 15 lbs. should be applied on the 
can while passing through the water, 
Capacity not less than 50,000 cans in 10 
hours. 
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THE MANN-STEVENSON CAN TESTER | 


(Patented Oct. 10, 1882. Feb. 3, 1891. Aug. 20, 1895.) 


STEVENSON & COMPANY 


601-7 S. CAROLINE STREET. BALTIMORE, MARYLAND 
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", Slogan : 


Let’s get 
together— 






Business is 
good— 
Let’s make 
it better. 


Notice | Zinta 
the —-wre— 
adjustments 








The above is an exact reproduction both of the side and end elevation of our AUTOMATIC CAN END WIPING MACHINE designed to wipe superfluous 
solder from the cans while in an inclined position. This machine is made single and double to attach to any make can end soldering machine; will save from 70 
Ibs. to 140 Ibs, of solder per 50,000 cans. It rivals in simplicity and completeness of adjustments any machine on the market. The solder wiper can be worn to 
the shafts, taken out, refilled and replaced, without disturbing any of the other mechanism, The hand wheel adjustments make it possible to take up the least 
Wear that may occur, with the least possible trouble. We guarantee satisfaction. Prices and testimonials will be furnished on request. Manufactured by 


THE JONES MACHINE CO., P2eter,2227'252'n'horicey street, Baltimore, Md, 


Did You See the Locker? 
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Absolutely True, Clean Cuts 


In Decorated or Piain Stock 


“BLISS” No.225 GANG SLITTER 


Our No. 225 Gang Slitter presents 
many valuable features for your considera- 


tion. @ The solid housings and 3 inch 


diameter cutter shafts insure 
Permanent Alignment of Cutters 













Bliss’ Patented No. 225 Cang Slitter 


Cutter shafts have thrust bearings eliminating all lateral motion. 
Cutters are % inch thick, ground both sides and reversible, giving 
twice the amount of wear of ordinary cutters. These are a few 
features. Write and we can tell you the rest. We build the 
— line of High Speed Automatic Can Making Machinery 
or bot 

OPEN TOP AND PACKERS CANS 


May We Send You Catalogue No, 14? 


E. W. BLISS COMPANY 


33 ADAMS STREET BROOKLYN, N. Y., U.S.A. 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 























Warning 


The unusual number of inquiries for Ams’ 
No. 2 Double Seamers at this season, prompts 
us to issue a cautionary warning to the 
Canners who are interested in Double Seamers, 
and who are contemplating placing orders 
for our latest No. 2 Automatic. 

We are building and selling No. 2 Automatic 
Double Seamers as fast as we can turn them 
out. We will sell you one or a hundred, or as 
many as you need. 

Some designing persons are circulating false 
reports, but we are in the business to supply 
the trade every day in the year. 

So look out for these fellows, and let us 
know when you are approached. 


= MAX AMS MACHINE COMPANY 
rag Mount Vernon, N. Y., U. S. A. 


No. 2. Adj. Double Seamer for Round Cans. 
European Office: Corso Valentino 13, Torino, Italy. South American Office: Buenos Aires, Argentina, S. A. 
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THE HAWKINS AUTOMATIC CAPPING MACHINE 
You can make your capping the least of your worries by using the 


MOST RELIABLE CAPPING MACHINE | 








TESTIMONIAL 


Smyrna, Delaware, Dec. 3, 1909. 





Sprague Canning Machinery Co., Chicago, III. 

Gentlemen:— We used the new Cams on our Hawkins Capping Machine the past season, operating them at a 
speed varying from 72 to 96 No. 3 cans per minute. At the higher speed of 96, the machine seemed to do as good 
and satisfactory work as at the lower speed cf 72. In our opinion, you have increased the speed of the Hawkins 
Capper at least 50 per cent. At 90 cans per minute it did as good work with the new cams as it did formerly at 
a speed of 60 cans per minute. 

We congratulate you on the splendid success attending the great improvement these new cams are to an 
already excellent machine as the Hawkins Capper undoubtedly is. Very truly yours, 


J. H. HOFFECKER CANNING CO. 


SPRAGUE CANNING MACHINERY COMPANY 


Daniel G. Trench & Co., General Agents 5 WABASH AVENUE, CHICAGO 






































**“ALL OUR CANS ARE WASHED AND STERIL- 
IZED BEFORE THEY ARE FILLED.”’ 


Jones’ Can Washer 
and Sterilizer 














STILES-MORSE CO. 


SELLERS AND 
BUILDERS OF 


. 2 er ee 
utomatic Gan Makin re 
Messrs. Sprague Canning Machinery Co., Chicago, Ill. 


. Gentlemen:—We are pleased to report that we used the Jones’ 
Can Washer last season with the most gratifying results, and it 
will be a revelation to any Canned Goods Packer to use one of 
these machines and collect the mass of filth which is washed out 
of cans in a day’s run. These machines not only removed great 

masses of foreign matter, including insects, cinde varticles of 

solder, coal, chips of wood, etc., but also rendered cans free 
from acids or fluxes used in manufacturing the cans, 

We would not think for one moment of packing food products 
in tin cans without using these machines for cleansing them, and 


are pleased to pronounce them an absolute success. 
& G 0 AND th | LTl | 0 R t (Signed) GIBSON CANNING CANNING CO., 
J. W. McCall, Manager. 
iia SPRAGUE CANNING MACHINERY CO. 
== 5 Wabash Avenue, CHICAGO 
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COTTINGHAM 


SELLS 


CANNING MACHINERY OF ALL K'NDS 


INCLUDING THE CELEBRATED 








Queen Anne Cooker 





SIMPLE — Light Running — Easy to Clean— None Better 
SEND FOR DESCRIPTION, TERMS, ETC. 


ADDRESS 


H. COTTINGHAM, 


BALTIMORE, MD. 








RAYMOND LEAD COMPANY 


Lexington St. & Washtenaw Ave, 
CHICAGO 





MANUFACTURERS OF 
SOLDERS 
OF ALL KINDS FOR 
Canners’ Use 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 





Seaimieae 





a 




















Chisholm-Scott 
Company 
Pea Hulling Machinery 


MAIN OFFICE, 


CADIZ, OHIO. 
THOS. A. SCOTT, General Manager 





FACTORY: SUSPENSION BRIDGE, NW. Y. 


Branch Office 
with Sinclair-Scott Company 
Baltimore, Md. 


Operating Patents of 


C. P. and J. A. Chisholm 
R. P. Scott 
J. A. Chisholm and R. P. Scott 











Some recent offering in the trade induces us to re 
mind any prospective user of Viners infringing eur 
patents, which cover all known means of vining 
green peas, that any bond offered should be perpetual 
and good for at least three times all possible royalty. 
It is not generally understood that the person using 
an infringing machine is liable to three times the 
regular royalty charged by the users of a patented 
article. The expiration of our patents in future, will 
not relieve you from liability while the patents are is 
force. None of the bonds we have ever seen entirely 
protect the customer. Have your bonds i 
by a competent attorney. 

Yours respectfully, 
CHISHOLM-SCOTT 00. 


ees 
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The Colbert Rotary 
Tomato Filler 


Capacity 66 cans per minute 


Measures exact amount required for each 
can and fills without crushing the fruit. 


Works in automatic line with capping 
machines. 


Special terms made to users of our Single 
Fillers who desire increased capacity, 


Send for full description, testimonials, etc. 


Sprague Canning Machinery 
Company 


DANIEL G. TRENCH & CO., General Agents 5 Wabash Ave. 








The Sprague Universal 
Liquid Filler and Syruping Machine 














This machine is used for filling or finishing off Cans or Glass 
Jars of any size with any liquid that will flow freely 


BRINE, SYRUP, LIGH? SOUP OR SAUCE, MILK, ETC. 


Will handle any size car from smallert to numbe tien size 


Works equally well on ordinary cap hvte. 
Friction Top or Sanitary Cans, 


or Glass Jars. 


Fills the can or jar with liquid up to any desired height, 
changes in height or fill or in size of can are quickly made. 
It fills to a dead line wherever set. Absolutely no 
waste. It is a simple, thoroughly well built, substantial 
machine which does not get out of order. 


We Can Make Prompt Shipments 


This machine is in successful operation in Fruit and Vegetable Can- 
neries, Condensed Milk Factories and Syrup Packing Establishments. 
For further particulars and list of users address 

DANIEL G. TRENCH & CO., General Agents 


Sprague Canning Machinery Company, 3’Webssk Avera’ CHICAGO 
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THE ONLY CAN FOR 
SPECIALTIES 


The Sanitary Can is particularly well adapted to the 
packing of Oysters, Clams, Chowder, Shrimp, 
Baked Beans, Hominy, Sour Kraut, Apple 
Butter, Mince Meat, Jams, Etc. 





No Gas No Solder No Soldering Irons 
No Flux No Wiping No Tipping 


Your Double Seamer Readily Changed from one 
size to another 





Hominy packed without danger of discoloration. 
Three years use of the enamel can has demon- 
strated that this is positively the only pack- 
age which will keep hominy white 


Gans shipped either in bulk or in re-shipping cases 





SANITARY CAN COMPANY 


Factories : 
Fairport, N. Y. 
General Office, 447 WEST FOURTEENTH ST. Indianapolis, Ind. 


Bridgeton, N. J. 
NEW YORK 





Sanitary Can Company, Limited 
Niagara Fails, Ontario 


CANS MANUFACTURED UNDER MAX AMS PATENTS 
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YEARLY SUBSCRIPTION RATES 


In the United States, its possessions and Mexico, also Canada, 

3.00; in the United Kingdom, Europe and all countries in the 
Universal Postal Union, $5.00, postage’ prepaid. . Single copies, 
1¢ cents. 





DISCONTINUANCES 


Subscribers over one year in arrears will be dropped in 
accordance with the new postoffice ruling. Orders to discon- 
tinue should be accompanied by payment to date. In request- 
ing change in address please give old as well as new address. 





ADVERTISING RATES 
Advertising rates will be furnished on application. 





TERMS 


Cash with order for firms not rated or with whom we have 
not established credit relations. Bills for advertising and sub- 
scriptions are NET CASH—no discounts allowed. All accounts 
subject to sight draft after 60 days. ' 





REMITTANCES 


Remittances should be made by Draft, Express or Postal 
Money Order, Registered Letter or International Money Order, 
made payable to THE CANNER PUBLISHING CO. Send all 
remittances to No. 5 Wabash Av., Chicago, U. S. A. Currency 
mailed is at sender’s risk. 





TIME SCHEDULE 


Time of issue, Thursday of each week. Advertising forms 
close on Monday. Advertising copy should be in by the Monday 
preceding date of issue. To secure proofs, copy should be 
received one full week in advance of publication. 





CORRESPONDENCE 


Correspondence upon all subjects of interest to the trade is 
solicited. In correspondence, writers will observe the following 
regulations: Communications must always be accompanied with 
the writer’s name, as no attention is paid to anonymous letters. 
A designating mark will be used where publicity is not de- 
sirable. We do not hold ourselves responsible for views of 
correspondents, but all interested are cordially invited to use 
our columns freely. 





Entered as second-class matter, March 21, 1885, at the Post Office 
at Chicago, Illinois, under Act of March 8, 1879. 








Let’s try to sell more “Packed By” canned goods. 
* ok 2K 

The tomato may be king, but he is slow in taking 

possession of his throne this year. 
* x ok 

If canned beans and soups can be advertised into 

success, why not canned tomatoes, corn, peas, etc. ? 
* * * 

There’s no richer field for any line of manufactured 
food than for canned goods. The American people 
don’t know how good and how cheap canned goods 
i or the per capita consumption would be much 
arger than it is. Canned goods need publicity. 





A contemporary, in speaking of canned goods, re- 
marks that “the market needs an electric or some other 
kind of a shock.” It does, and apparently the voltage 
will have to be terrific to have any effect. 

1K ok 1K 

Buyers howl for quality, yet refuse, in scores of in- 
stances, to pay for a good article more than two and a 
half pennies a dozen advance over the price prevailing 
on slush. There’s little in this greedy policy to en- 
courage the canner to go to the extra expense of pack- 
ing quality. On the other hand, canners are encour- 
aged to cut cost (and that means let quality go to 
smash) as much as possible. 

ok 1K 2k 

Our good friends, Messrs. Strasbaugh, Silver & Co., 
of Aberdeen, Md., though it’s really unnecessary to 
tack on their address, give utterance to this: “ “Get 
right and keep right with the health commissioners’ 
will be the slogan for 1910; otherwise fines, jail and 
remorse. Everybody take notice.” THE CANNER is 
inclined to think the dangers of slush packing a trifle 
overdrawn here—but it’ll be just as well to ‘take no- 
tice,’ anyway. 


A Washington dispatch says concerning the Senate 
Committee’s plan for continuing the work of investi- 
gating the cost of living, that “instead of sending out 
agents to collect first-hand statistics, the committee 
now plans to use trade journals and other publications 
to get recent market quotations, and then will summon 
dealers—producers, wholesalers and retailers—to tes- 
tify regarding the latest prices.” If THe CANNER is 
among the trade journals called on, it will give us 
pleasure to point out to the investigators that, while 
practically all other kinds of food have advanced ma- 
terially, some of the principal lines of canned goods, 
including tomatoes, have declined just as much, pro- 
portionately. 

“Trade as a whole is quiet,’ says Bradstreet’s last 
weekly review of business conditions prevailing 
throughout the country, “pending clearer views of crop 
and price outcome, but there is in evidence a rather 
more cheerful feeling in agricultural sections. Best 
reports as to trade come from the larger markets of the 
Central West, Northwest and Southwest. Eastern 
trade reports are of a slight improvement at some 
large markets, but of trade as a whole being quiet.” 
Dun’s weeklyg general trade review states that “The 
unsettled feeling prevailing for some time in the finan- 
cial markets, resulting in declining prices, has been 
allayed to some extent, although there has been a dis- 
appointing check to the buoyant movement existing 
in mercantile lines at the beginning of the year.” 
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The Continental Automatic Self-Feeding 
Double Seamer for Round Cans 


4ulomatc 
Se Trew Feed 
“CLOSING” 
or Double / = 
SEAMING / 4 
Machine y* 4 


_— 





The can stands still. The screw feeds 
the can under the head without jarring. A positive 
and accurate feed. [Easily adjusted to any height 
and diameter of can. 
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An Advertising Man’s Ideas 


was published in “Printer’s Ink,” the country’s 

leading journal of advertising, on April 27, 

under the caption, “Why Baltimore should ad- 
yertise canned goods, shoes and clothing.” THe Can- 
yer will not comment on the remarks of the writer 
of this article, Mr. L. C. Paine, in regard to shoes and 
dothing, in which our readers are interested merely as 
consumers, further than to say that if Mr. Paine knows 
no more about the shoe and clothing business than he 
does about canned goods packing and selling, the man- 
ufacturers of those necessities will hardly gain any- 
thing of value from his suggestions. That portion of 
his article devoted to canned goods reads as follows: 

Baltimore, I am told, is the greatest canning center in the 
country. I have been told that Baltimore canners have ‘suf- 
fered from the Hawaiian Pineapple advertising—a notably suc- 
cessful campaign, conducted by a loose confederation of pine- 
apple growers, with one of their strongest bonds of agreement 
that they will individually keep up a certain quality standard. 
Inspectors examine the goods and reject the goods off standard. 

Some of the smaller growers, after the success of the adver- 
tising campaign had been assured, wanted to withdraw their 
fnancial and other support. But James D. Dole, president of 
the association, convinced his fellow members that they must’ 
not only advertise to introduce their goods, but must continue 
to advertise to keep them at the top of the market. 

Is it not reasonable to assume that the same methods em- 
ployed by the Hawaiian Association may be applied profitably 
by Baltimore canners? 

Today you go to your grocer and pay, say 18 cents a can for 
tomatoes, and they are first class. Tomorrow you may go 
to the same store and pay the same price for a can of tomatoes 
and they may be sour, or green, or without any taste. 

Why is this? There is no standard. The jobber buys toma- 
toes where he can get the best prices. It is a case of price 
entirely. There are, perhaps, a number of canners who put up 
a first-class brand of tomatoes, but whose distribution is 
restricted, and the knowledge of whose superiority is local. 
But if there was a standard brand of canned tomatoes which 
was advertised properly and judiciously and in a national way, 
the consumer would always be sure of getting first-quality 
goods. 

The same method could be applied to canned corn, possibly 
canned peas, and other canned goods. The advertiser could 
call attention to many ways these things could be cooked, the 
many tempting, dainty dishes which could be prepared with 
them. It is a fact that the majority of housewives do not 
understand how to cook canned goods so that the best flavor 
ean be gotten from them. 


| N interesting, though not illuminating, article 


SPECIALTY MANUFACTURERS’ ASSOCIATION TO 
MEET IN CHICAGO. 

The American Specialty Manufacturers’ Association 
has sent out the following notice to members of a meet- 
ing at Chicago, May 27: 

In accordance with the decision of our last annual conven- 
tion to hold meetings of local members in various sections of 
the country, and by direction of the president, a call is hereby 
issued for a special meeting to be held in Chicago, Friday, 
May 27, 1910, at 1:30 P. M. at La Salle Hotel, at which it is 
desired to have all members who can do so attend, especially 
those located in the Central West. 

General trade conditions and the work being done by the 
association in every line with respect thereto will be brought 
forward for full discussion and recommendation. 


Baltimore and the Hawaiian Islands are two vastly 
different propositions, as regards both pineapples and 
tomatoes. 

The fourth paragraph of Mr. Paine’s article is pure 
piffie. His assertion that one day you buy first-class 
tomatoes for 18 cents a can and the next day, at the 
same grocery store, pay the same price for tomatoes 
that are “sour, or green, or without taste,” indicates 
that he sometimes gives way to the wildest sort of 
exaggeration, for no retailer asks the same price for 
both the worst and best grades of tomatoes. The re- 
tailer doesn’t go quite that far in his method of han- 
dling his canned goods business. 

The jobber is pretty keen about price, but it is not, 
as Mr. Paine asserts, “a case of price purely.” No 
jobber buys absolutely regardless of quality, not unless 
the goods are to be sold at a price corresponding. 

Mr. Paine’s utter lack of knowledge of the canned 
goods business is shown by the statement that “There 
are, perhaps, a number of canners who put up a first- 
class brand of tomatoes, but whose distribution is re- 
stricted, and the knowledge of whose superiority is 
local.” Canners of strictly first-class brands have no 
difficulty in disposing of their entire output, and there 
isn’t a packer anywhere of goods of this grade whose 
reputation is local, as canned goods, regardless of qual- 
ity, are widely distributed, no packer of any size de- 
pending on local demand for the sale of his pack. 


The balance of Mr. Paine’s remarks are more worthy 
of serious attention, though it is clear that he doesn’t 
understand that it isn’t always possible to pack toma- 
toes or any other variety of vegetables or fruits in un- 
varying quality and quantity. The weather, for in- 
stance, is beyond the canners’ control; while there are 
certain difficulties in the way of establishing “‘a stand- 
ard brand,” by which Mr. Paine means one brand for a 
large number of packers, which are well known to 
everybody in the canning industry. We are firm be- 
lievers, of course, that consumption could be in- 
creased by enlarging the American housewife’s knowl- 
edge of how to prepare canned vegetables and fruits 
for the table. 


Such members as cannot attend, but desire to be repre- 
sented thereat will please empower their Chicago or other rep- 
resentative to represent them at this special meeting. 


DETROIT CAN COMPANY ENLARGING. 

The Detroit Can Company, manufacturer of paint 
and varnish cans, is having plans prepared for a new 
factory to increase its output from 50,000 to 150,000 
cans a day. Construction is to start this summer, and 
it is expected that by a year from now the new factory 
will be in operation. 


Tue CANNER is THE ‘‘Want’’ ad. medium. There’s a 














Used and approved by many ef the largest canners in America. 


Movonpban Non-Acid Soldering Flu x 


Get your order in now and avoid delay. 


GARDEN CITY LABORATORY, 4134 S. Halsted St., CHICAGO, ILL. 
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Tomatoes—Statements about the volume of canned goods 
business transacted in the Chicago market in the interim 
are at variance, some reporting quiet trading, others that 
sales are fairly active in general canned goods lines. The 
fact seems to be that considerable business in the aggregate 
has been booked, but it is apparent that the market as a 
whole lacks ginger, or ‘‘snap,’’ as it is called. In tomatoes, 
spot standard No. 3s are 6714¢ western factory; some spot 
3s of Delaware packing were sold to Chicago buyers this 
past week at 6715c delivered. So far as Indiana tomatoes 
are concerned, 6744¢ f. o. b. factory is really inside, and 
very few are obtainable at that. Future western standards 
are quoted at 7214c to 75c f. o. b. factory. 

Such a figure as 7214c to 75¢ per dozen f. o. b. factory 
for Indiana standard 3s renders it really impossible for the 
packer to come out whole. Even the outside’ figure is a 
profit destroyer, especially in view of existing conditions 
affecting cost of production. The poor prices and extremely 
narrow trading on future tomatoes is perfectly natural, 
however. It is useless to expect any improvement in the 
market on new packing while spots can be bought at the 
quotations given above, and at 62%4c in the East—and this 
sums up the whole situation so far as futures are concerned. 

Corn—Spot corn is wanted, quite a number of sales in the 
local market being reported for the week under review, and 
we have heard of no western standard offered, or obtainable, 
at less than 7214c f. o. b. factory. Some of the Chicago 
brokers, though not all of them, report a very good spot 
corn business during the last several days, but offerings, 
nevertheless, are limited, as western packers’ stocks are 
very light now, the smallest at this time of the year for a 
number of years past. Future western standard is obtain- 
able at 6214e f. o. b. factory, from Ohio, but so far as we 
ean learn packers in all other western states name 65c¢ fac- 
tory as their lowest quotation. The trading on 1910 corn 
goes on, although not actively. Inquiry among leading 
Chicago brokers fails to indicate any increase in the offerings 
of future corn; in fact, everybody says positively that new 
packing isn’t being offered any more freely here. New York 
advices regarding spots are to the effect that canners refuse 
to grant concessions sought by buyers. Principal Maine 
packers of fancy corn are reported sold up for future de- 
livery. 

Peas—Further business of a clean-up character has been 
done during the week reviewed, and again at very low 
figures. While the so-called ‘‘cleaning-up process’’ has been 
going on for quite a few weeks now, it appears that the 
bottom of the pile hasn’t as yet been reached, although we 
are undoubtedly near to it. A Chicago brokerage concern 
reports that it has cleaned up for three of the smaller 
Wisconsin pea packing plants during the week, the blocks 
ranging in size from 5,000 to 7,000 cases each. The quan- 
tity of unsold peas in Wisconsin is, of course, a mystery. 








Nobody knows and nobody has the means of finding out: 
but it is certain that the surplus of old goods in that state 
must by now be reduced to a point where it is too smal to 
be worthy of serious consideration as a factor in the suppl 
and canners in Wisconsin will unquestionably go into the 
new season with practically no carry-over. What the 1939 
season will turn out in the way of a pea pack is algo g 
mystery, but one thing is certain—the yield will have to by 
large and conditions for the handling of the raw stock ey. 
ceptionally good to prevent a material reduction in the quap. 
tity canned, as Wisconsin’s acreage is very considerably logy 
than it was in 1909. ¢ 

Apples—The market on spot No. 10 apples is very strong 
at $2.50 Michigan factory and $2.60 f. 0. b. New York state 
canneries. Future No. 10 Michigan apples are quoted at 
$2.25 and New York’s at $2.40, delivered Chicago. 

Sweet Potatoes—1910 packing No. 3 standard sweet pote 
toes are offered at 95¢ per dozen, or at 77\4c per dozen 
when packed in sanitary cans, f. 0. b. Maryland factories, 

Spinach—Maryland packers offer No. 3 standard spinach 
at 75e per dozen, f. o. b. A report from Baltimore states 
that the spring pack of spinach promises to be a light one, 

String Beans—Demand in the Chicago market is moderate, 
New York advices indicate slow sales, with free offerin 
these figures quoted, according to brand: No. 1, $1.35 to 
$1.50; No. 2, $1.20 to $1.25; No. 3, 85¢ to 90ce; No. 4, 75e to 
80c; No. 10 cut refugee beans, $3.00. Regarding future string 
beans, a report from a leading Baltimore selling interest 
says that ‘‘Packers advise us they are getting pretty wel 
sold up.’’ 

Pineapple—Spot Hawaiian pineapple is practically sold up, 
and there is no No. 214 sliced pineapple either here or on 
the Pacifie coast. Some new pack Hawaiian is coming in 
now, in No. 2 size, extras and standards. Demand for new 
pack pineapple for future shipment continues very good. 

Asparagus—There has been only a little business done on 
spot asparagus in the Chicago market during the week r- 
viewed, and there is little stock. THE CANNER hears that 
California packers are oversold on asparagus tips and that 
they will probably have to pro rate on deliveries. 

Cove Oysters—The market is firm and the demand fair, 
Chesapeake Bay packing cove oysters are quoted f. 0. b 
Baltimore at: No. 1 standard lunch, 90c; No. 1 extra stan 
dard lunch, $1.00; No. 1 6-0z. selects, $1.25; No. 2 12-oz. se 
leets, $2.40; No. 1 5-0z..standards, 621%4¢ to 65¢e; No. 2 10-02 

















STO ind AG Canned Goods and Dried 

Fruits a specialty. Liberal 
loans on goods in store. No cartage or switching charges on 
carload lots consigned in our care. Drop us a line for rales 


and further information. The Kepler Warehouse Co. 








WAKEM & McLAUGHLIN 


(INCORPORATED) 


Have 9 warehouses in Chicago; 
Will loan you money; 


Will store your goods and deliver them in 
small lots to the jobbers at probably 
5 cents a dozen higher prices than you 
could get for carload lots; 


Can'give you spot cash on all your sales 
without your having to assign the 
accounts; 


Will not freeze your canned goods; and— 
Have plenty of money to pay losses if 
building should collapse. 





Their Chicago address is225 E. UWlinois St. Write them 





Ww 

and Lake Connections 349-403 N. Water St. Established 

Warehouses C and D, Insulated Building, 1876 CHICAGO 
05-207-209 E, Indiana St. 

















The Frankfort, (Ky.) Canning Co. 
says: ‘‘Your ledger proves to be just 
what we wanted’’. 


ALBERT T. BACON 


PUBLISHER OF 
BACON’S COST LEDGER FOR CANNERS 


| 31 LAKE ST. CHICAGO, ILL. 
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INVINCIBLE 


String Bean Grader 
String Bean Cutter 
Beet Grader 
Corn Husker 
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Invincible Green 
Pea Gleaner 











<7 A Money Saver 





Demonstrated beyond a shadow 
of a doubt in the last two seasons, 
the INVINCIBLE Green Pea 
Cleaner stands forth as one of 
the best machines and biggest 
money savers that the Canner can 
use. We have overcome the small 
defects that have existed and the 
machine as now made is perfect. 

Removes splits or mushed stock, 
delivering the whole pea in a clean 
and first-class condition. 


Send for Our Catalogue 


Invincible Grain Cleaner Co. 
SILVER CREEK, N. Y. 
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ELEVATING, CONVEYING AND POWER TRANSMIS- 
SION MACHINERY FOR CANNING PLANTS 


Caldwell’s Helicoid 
Conveyor, a_ perfect 
spiral with continuous 








flight, no laps or rivets. 


Link Belt Conveyors ? 
CONVEYORS | Soe Furnished black steel 
Cable Conveyors or galvanized. 


Belt andBucket Elevators with either link belt- 


ing or flat belt 
ELEVATORS Package Elevators 


Elevator Buckets of all kinds 


POWER shatting. I rule 's and Bearings 
TRANS- Machine ed Geare—largest list of patterns 
MISSION in ale nce. 

MACHINERY 


weil tebe Rope Drive using wire or 


Our equipment for supplying machinery in our line comprises 
the most extensive pattern list and the widest range of manufac- 
turing facilities of any concern in the line. 





Catalog No. 34 will be sent, 
express charges prepaid, te 
anyone interested im eur lime 
ef machinery. 





Standard Liak-Belt Conveyor. 


H. W. CALDWELL &» SON CO., Western Ave.. 17th-18th Sts., Chicago 


Eastern Sales and Enginecrieg Offce—Faulton Building, 5@ Chereu Street, New York 
New England Sales Office—Oliver Building, 141 Milk Street, Boston, Masa. 
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standards, $1.25. to. $1.30; No. 1 5-oz. standards (tall), 65¢ 
to 70c; No. 2 10-oz. standards (tall), $1.30; No. 1 4-0z. cove, 
5714c to 60c; No. 2 3-oz. cove, $1.15 to $1.20; No. 1 light 
weights, 35¢ to 40c; No. 2 light weights, 75¢. 

Fruits—There is a larger inquiry for future California 
canned fruits and a great many orders have been placed 
subject to approval of prices. Some of the smaller packers 
have named future prices on the same basis as last year, 
which amounts to speculating on whether or not the associa- 
tion will open its. prices on 1910 California canned fruits 
on its 1909 basis. Among the concerns which have named 
prices are the California Canneries Company (the Jacobs 
plant), the Winters Canning Company, represented here 
by James R. Baker & Co. 

The Central California Canneries are out with prices on 
No. 8 pie fruits, quoting No. 8 peeled pie peaches at $2.40 
and No. 8 pie apricots at $2.30 f. o. b. coast. The prices 
_ by the Winters Canning Company are as follows, 
. o. b. coast: 


Ex. 
Water Seconds Stnds. Stnds. Extr’s 
No. 21% Apricots........... $ .90 $ .95 $1.05 $1.15 $1.40 
m3 White cherries.... 1.10 115 1.25 140 1.75 
3 Yellow free peaches .90 1.00 1.10 1.20 1.45 
- Lemonclingpeaches .95 1.05 1.15 1.25 1.50 


~ Rr Ter 1.10 120 130 140 £1.75 
oe? BD. 9 54dcas ones -75 80 90 1.05 1.30 
Solid pack gallon peeled pie peaches.............. @ $2.50 
Solid pack gallon pie apricots ................+-5- @ 2.40 


The 1910 prices quoted by the California Canneries Com- 
pany are, f. o. b. coast, as follows: 

Apricots—No. 3 ex., $2.15; No. 214 special, $1.50; regular 
No. 2% ex., $1.40; No. 214 ex. std., $1.20; No. 2% stdi, $1.10; 
No. 2% second, $1.00; No. 21%4 water, 95e; No. 2% pie, 90e; 
No. 8 ex., $4.25; No. 8 ex. std., $3.60; No. 8 std., $3.00; No. 
8 water, $2.65; No. 8 pie, $2.50. 

Apricots, peeled, sliced—No. 3 ex., $2.60; No. 24% special, 
$2.00; regular No.. 2% ex., $1.75; No. 2% ex. std., $1.40; 
No. 2% std., $1.30; No. 8 ex., $5.40; No. 8 ex. std., $4.25; 
No 8 std., $3.50. 

Blackberries—No. 3 ex., $2.10; No. 2% special, $1.80; 
regular No. 2% ex., $1.60; No. 244 ex. std., $1.25; No. 2% 
std., $1.15; No. 2% second, $1.05; No. 21%4 water, $1.05; 
No. 2% pie, $1.05; No. 8 ex., $4.50; No. 8 ex. std., $4.00; 
No. 8 std., $3.75; No. 8 water, $3.25; No. 8 pie, $3.00; No. 8 
solid packed pie, $3.25. 

Cherries, Royal Anne—No. 3 ex., $2.25; No. 2% special, 
$1.95; regular No. 2% ex., $1.80; No. 2% ex. std., $1.45; 
No. 2%, std., $1.30; No. 21%4 second, $1.15; No. 2% water, 
$1.10; No. 2% pie, $1.10; No. 8 ex., $5.50; No. 8 ex. std., 
$4.75; No. 8 std., $4.15; No. 8 water, $3.65; No. 8 pie, $2.75; 
No. 8 solid packed pie, $3.00. 

Cherries, White—No. 3 ex., $2.25; No. 2% special, $1.95; 
regular No. 21%4 ex., $1.80; No. 2% ex. std., $1.45; No. 2% 
std., $1.30; No. 2% second, $1.15; No. 2% water, $1.10; No. 
2% pie, $1.10; No. 8 ex., $5.50; No. 8 ex. std., $4.75; No. 8 
std., $4.15; No. 8 water, $3.65; No. 8 pie, $2.75; No. 8 solid 
packed pie, $3.00. 

Cherries, Black—No. 3 ex., $2.25; No. 24% special, $1.95; 
regular No. 2% ex., $1.80; No. 2%4 ex. std., $1.45; No. 2% 
std., $1.30; No. 2% second, $1.15; No. 2% water, $1.10; No. 
to $1.00; No. 2 ex. pres. fancy, $1.20 to $1.30. Raspberries— 


A REQUEST 


A competent and experienced canned goods salesman, 
whe is acquainted with the trade and who has been a faith- 
ful and steady employe for years, who has no bad habits 
and who has never been paid a salary or commission, who 
has been selling goods on his own expense and who has sold 
more goods than any other salesman, asks his first favor. 


PROTECT ME BY REGISTRATION 


so that I may remain in your employ for years to come. 
Think it over and consult the 


Trade-Mark Title Company 
Fort Wayne, Indiana 

















2% pie, $1.10; No: 8 ex., $5.50; No: 8 ex. std., $475. N 
std., $4.15 No. 8 water, $3.65; No. 8 pie, $2.75; No. 8 ea 
packed pie, $3.00. ° oe a 

Grapes—No. 3 ex., $2.00; No. 214 special, $1.50: 

No. 2% ex., $1.40; No. 2% ex. std., "51.10; No. pyeeula 
$1.00; No. 2% seconds, $1.00; No. 2% water, 95¢; No ou 
pie, 90¢; No. 8 ex., $4.25; No. 8 ex., $4.25; No. & ex. 4 
$3.25; No. 8 std., $3.00; No. 8 water, $2.25; No. 8 pie, $2.29: 
No. 8 solid packed pie, $2.65. 7 we 

Peaches, Yellow Free—No. 3 ex., $2.25; No. 2% special, 
$1.75; regular No. 2% ex., $1.55; No. 2% ex. std., $1.5: Nj 
2% std., $1.15; No. 2% second, $1.05; No. 24% water, 95¢; No 
2% pie, 90e; No. 8 ex., $4.75; No. 8 ex. std., $3.75; No. § 
std., $3.50; No. 8 water, $2.75; No. 8 pie, unpeeled, $2.39. 
peeled, $2.60; No. 8 solid packed pie, $2.85. ee 

Peaches, Lemon Cling—No. 3 ex., $2.30; No. 2% special, 
$1.75; regular No. 2% ex., $1.50; No. 2% ex. std., $1.30; No 
2% std., $1.20; No. 2% second, $1.10; No. 214 water, $1.00. 
No. 8 ex., $4.75; No. 8 ex. std., $3.75; No. 8 std., $8.50 No, § 
water, $2.85; No. 8 peeled pie, $2.60; No. 8 solid packed 
pie, $3.00. 

Peaches, Lemon Cling, Sliced—No. 3 ex., $2.30; No. 24 
special, $1.75; regular No. 2% ex., $1.50; No. 2% ex, std,, 
$1.30; No. 2% std., $1.20; No. 21%4 second, $1.10; No, 8 ex, 
$4.75; No. 8 ex. std., $3.75; No. 8 std., $3.50. 

Peaches, White Heath—No. 3 ex., $2.30; No. 2% special, 
$1.75; regular No. 2% ex., $1.50; No. 2% ex. std. $1.30, 
No. 2% std., $1.20; No. 2% second, $1.10; No. 2% water 
$1.00; No. 8 ex., $4.75; No. 8 ex. std., $3.75; No. 8 std., $3.50, 

Pears, Bartlett—No. 3 ex., $2.30; No. 2% special, $2.09; 
regular No. 2% ex., $1.80; No: 2% ex. std., $1.60; No, ou 
std., $1.45; No. 2% second, $1.30; No. 214 water, $1.20; No, 
2% pie, $1.00; No. 8 ex., $5.40; No. 8 ex. std., $4.65; No. § 
std., $4.15; No. 8 water, $3.40; No. 8 unpeeled pie, $2.00; 
peeled, $2.50. 

Plums, Egg and Gages—No. 3 ex., $2.00; No. 2% special, 
$1.50; regular No. 244 ex., $1.30; No. 214 ex. std., $1.05; No, 
2% std., $1.00; No. 2% second, 95c; No. 2% water, 90; 
No. 2% pie, 80c; No. 8 ex., $3.75; No. 8 ex. std., $3.00; No, 8 
std., $2.50; No. 8 water, $2.10; No. 8 pie, $2.00. 

Raspberries—No. 3 ex., $2.90; No. 244 special, $2.60; regn- 
lar No. 2% ex., $2.35; No. 2% ex. std., $2.10; No. 2% std, 
$1.80; No. 2% second, $1.65. 

Strawberries—No. 2% special, $2.65; regular No. 2% er, 
$2.25; No. 1 ex. std., $2.00; No. 214 std., $1.80; No, 2% 
second, $1.65. 

Some brokers are said to be offering future California 
= fruits at 5¢ per dozen below the association’s 1909 
ist. 

Michigan fruit canners have been doing considerable busi- 
ness on future small fruits, at prices which are said to 
average about the same as last season’s quotations, There 
has also been a continued demand for the very small odds 
and ends of Michigan packing spot fruits. Cherries are an 
item which has been in demand this past week, 

Baltimore advices indicate a light demand for spot berries, 
which are quoted there as follows: Strawberries—No. 2? 
standard, 55¢c; No. 10 standard, $3.75; No. 2 preserved, 90¢ 
No. 2 standard, 90c; No. 10 standard, $5.50; No. 2 extra 
preserves, $1.20 to $1.40. Blackberries—No. 2 standard, 75¢ 











/KELLEY-CLARKE CO. 


SEATTLE, WASH. 


Canned Salmon 
and Fruit 


24 CANNERIES : 7 
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Gooseberries—No. 2 standard, 75c. 
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No. 3 standard, 85c; No. extra fancy, $1.00 to $1.10. 
That market quotes No. 





“Phe California Fruit Canners’ Association’s 
£. 0; b. coast, on 1909 packing canned fruits are 


quotations, 
as follows: 














, a a Ne. 115 No. Me. 36 
VABIBTY. Kivu Syed Bint fats Wad alti "eat "ia 
Apples wese ee .+ 200 140 195 16 .... .... 
Apricots... 215 185 .... 125 .... 1... 100 95 
“ ed .. seee o soos’ SD eos seee 
“6 sliced 2.65 .... Mo Bhd Guns ga é 
perries . 2.25 .... « © w-. 1.10 100 95 .95 
erries (B.A) 2.25 .... « 140 126 1.15 1.10 .... 
ear” White) ns oes a ee Oe ae 
+ (Bldck) 226 .... wooo LAD .oce cece coer cove 
MDOAD. nce ccc, LED BAD MD wee cee 
I ees” = BY Bees 
« (LC). 230 .... .... 185 125 115 1.00 ... 
« (L08.) 230 180 160 135 .... 115 .... .... 
ED nds cose ase BY ates, BAD SED ‘occe 
Plams (W.H.S.)2.30 1.80 150 130 120 1... .... ae. 
Se MOP ccs 6p rsa sogn 005s. cogs 
Plums (G.G.). eae ir ae iy 
“« (Bgg).. 2.00 150 130 105 .90 .80 .75 .70 
« (@D.).. 2.00 150 .... 105 90 .80 .75 .70 
IR, 065 wsse coos sts SO fe JB OR 
Raspberries .. ...- ‘ dd diecie)  din rds”. <earoia 
Strawberries . 225 2.00 1.85 .... .... 
Squash ...... «++ tae b0dt sb¥6 ‘ -70 
Nettarities ... .... 1.40 1.30 | ahaa da's 
No. 8 No. 8 Ne. 8 Ne. 8 Ne. 8 Ne. 8 No.8. 
VARIETY. = 2 Bis Pe 
Grade 
Apples .......5. Gise Roo. GRITS GOD ©... Recene. hens 
Apricots ....... ...- ie Ce dak odd apenned caer 
— _ saa aed MP GO nace” do¥esies ai 
i. Ds 6 6060 sae £648 eeee cote” bavbued er 
BIER cine doce ssce wie: wee done dive sodeaes er 
DI hihs 0646 <oe8. seve aoe GHEE ecetcee dacs 
DE. tcce: glad. soeb: cone: awed.  obeoeed eer 
ie ces -sceor DN - GRD ect sedages ‘ 
Grapes (W.M.).. .... .... «+ 3.00 225 2.00 é 
Peaches (¥. F.). 5.25 450 .... 3.75 3.00 ....... tae 
“«  6©((%, 0.).. 5.50 4.75 4.25 3.75 3.15 3.00 or 
* Geeey.. COS 47B GEO BT ccs iccccce ‘ 
Pr TY oscc eooe seem <éoo coce GD pone 
PivMEs #222 ted «40%. 4642 4049 gonade< soee 
Pears (Bartlett) 6.00 5.50 .... 4.25 3.25 2.00unp .... 
Plums (G. Gage) 4.50 3.75 ... coon SD ISG 2.15 
~ “Wics.. GOO DIO oss 646 sede sodeece wed 
(@. Drop). 4.50 3.75 ao “Ge Saad” sdeewss arr 
EE. - sos i020 P vooss S240 1.256 " 
berries .... .... nade, eee js Whee Geanuee ‘ 
Strawbétries ... .... Ww cécs wees os eehziess ' 
a 06 seée ve & «bénene 
If shipped 6 cans to the case, figure No. 8 10c per dozen 


higher, 





3 unpeeled pie peaches at 85c; peeled, at 95¢ to $1.00; No. 
10 peeled, $3.75; No. 10 unpeeled, $2.65 to $2.75; No. 3 
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seconds yellows, 95¢ to $1.00; No. 3 standards yellows, $1.35 
to $1.40; prevailing prices on spot cherries, f. o. b. Baltimore 
are as follows: No. 2 standard red, 75¢; No. 2 second white, 
70e to 75e; No. 2 standard white (in syrup), $1.25; No. 2 
extra white, $1.50; No. 2% extra white, $2.00. 

Baltimore quotations on pineapples are: 95¢ for No. 3 pie 
grated, light syrup; $2.60 for No. 10 pie grated, light syrup; 
85e for No. 2 standard pine apple, sliced, eyeless and core- 
less, in water; in syrup, 95e; No. 2 extra preserved sliced 
pineapple, heavy syrup, eyeless and coreless, $1.30; No. 2 
finest preserved sliced pineapple, eyeless and coreless, $1.50. 

Sardines—It can be announced on the authority of re- 
liable advices to THE CANNER from New York that there is 
prospect of an early settled opening price on 1910 pack 
domestic sardines. Interviews with some of the best posted 
factors in the business show that there has been a moderate 
catch and pack of fish on the Maine coast and that the 
prospects seem to favor a better run of fish later on. The 
reports from packers seem to indicate that they are anxious 
to get into the selling game, and there are some of the best 
known interests even now quoting $2.85 per case f. o. b. 
Eastport on % oils in keyless cans, subject to confirmation. 
It is the opinion that $2.75 per case will be the settled 
figure. 

Salmon—tThis article, of course, remains very firm, for 
reasons already given. With stocks as light as they are, the 
firmness prevailing is only what is to be expected. 





Dried Fruit Market | 





Trade has been more quiet during the interval than in 
the preceding week. Prices are generally the same. Apples 
are quoted around 6%c to 7e for prime, 7%4c for choice, 8c 
for extra choice, 9c to 914c for fancy, and waste and chops 
at 1%e to 15%ce. 

Apricots—There has been no change in cots. Standard 
apricots in 50-Ib. boxes are being offered at 7%4c; choice, 
814¢; extra choice, 8%c. A very large crop is in sight. 

Peaches—There is no change in the values of spot peaches, 
prices remaining the same as last week. Future peaches are 
being offered at: Choice, 544c; extra choice, 5%4c; fancy, 
6%4¢c. The outlook is for a good crop. 

Prunes—The market is holding its own. Spots are being 
sold on a 3¢ basis for Sarta Claras; future, 3144¢ basis. Many 
reports say the California crop will not be more than 50 per 
cent, owing to the thripp. 

Raisins—Spot trading is inclined to be a little quiet. 
changes in prices; spot market remains unchanged. 


No 





Pickles and Kraut 











Pickles—Considerable trading in salt stock is taking place, 
the demand being principally for graded sizes. Large pickles 
are growing scarce. Very little trading in vat runs is re- 
ported. Bottling stock is scarce, particularly 10,000s to 
12,000s. Demand for nubbins in brine is strong, stocks being 
pretty well cleanéd-up. Mediums are quoted at $5.00; large, 
45-gal. 1,200s, $7,00 f. 0. b. factory; salt stock, basis $1.00 
per bushel for vat runs. 

———_—_—_— 




















W. S. KNIGH 


YOUR KIND OF A BROKER 


kind of service a good broker should render his principal. We, too, have some ideas on that subject, 
which is a mighty important one to you, Mr. Canner. Suppose we exchange ideas? Maybe we will 
find that our ideas fit in exactly with each other’s. Maybe you will find that we are YOUR kind of 
brokers. Anyway, we are certain that we can tell you something interesting if you will write us. 


T & CO., Chicago, Ill. 


. ©. WHEELER, Jr., of Baltimore, Manager Canned Goods Dept.) 


Every packer has ideas con- 
cerning what a canned goods 
broker ought to be and the 


WE MAKE LIBERAL AD- 
VANCES ON CONSIGNMENTS 
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Farmers are contracting acreage a little more freely and 
by the time the planting season arrives it is expected there 
will be about 75 per cent of the average acreage contracted. 

Kraut—tThere is little or no trading at present. Stocks of 
sauerkraut are light, prices remaining the same as last week, 
$3.00 f. o. b. factory for 40-gal. casks. 





Canners’ Supplies 











The American Can Company are not quoting for publica- 
tion, but will make prices known on aplication to their vari- 
eus offices or through their traveling representatives. 

The Sanitary Can Company has established 1910 can prices 
as follows: 

Season Prices. 
Plain. Enamel. 
$13.75 
18.25 
23.00 
24.00 
24.50 
No. 26.50 
No. 53.00 


The Continental Can Company will quote prices on applica- 
tion to their various offices. 

The Wheeling Can Company is quoting the following 
prices on packers’ cans for shipment at seller’s option, sub- 
ject to change without notice, f. o. b. sellers’ plant: 

No. 1s, 1%-inch opening 
No. 2s, 1%-inch opening 
No. 3s, 27-inch opening 

The usual advance over these figures for cans manufac- 
tured of extra coated tinplate. 

The United States Can Company is making the following 
quotations on packers’ cans for shipment at seller’s option, 
subject to change without notice, f. o. b. seller’s works: 
No. 1s, 13-inch opening $ 8. 
No. 2s, 154-inch opening 
No. 3s, 27;-inch opening 

The usual advance over these figures is asked for cans 
made of extra coated tinplate, 24% pounds of tin per base 
box. 

The Southern Can Company is quoting f. o. b. Balti- 
more, for shipment at their option, subject to change with- 
out notice, the following prices: 

No. 1, 1%-inch opening 

No. 2, 1%-inch opening 

No. 22, 2yy-inch opening 

No. 3, 
No. 3, 2y,-inch opening (Jersey) 
No. 3, 2y%-inch opening (Jersey tall) 
No. 10, 2yy-inch opening 

12-inch solder hemmed caps 

2y;-inch solder hemmed caps 

2,,-inch solder hemmed caps 


Pig Tin—Business from the consuming standpoint is re- 
markably quiet, what trading has been done being chiefly 
between dealers. Prices have fluctuated daily, but the range 
has been small, although quotations show an advance of 15 


points over our last report, being as follows, f. 0, pb, New 
York: 
Spot. 


May. 
$33.05 


5 to 15-ton lots pt 

1 to 4-ton lots 33.20 ee 
Tinplates—Business remains in about the same conditia, 

as last reported. Prices, f. o. b. mill: ae 

Bessemer Steel Cokes. 

14x20 (107 lbs.) 

14x20 (100 Ibs.) 

14x20 ( 95 Ibs.) 

14x20 ( 90 Ibs.) 


WATERLOO PRESERVING CO. RETIRES FROM 
BUSINESS. 

We are authoritatively advised that the Waterloo 
Preserving Company, of Waterloo, N. Y., has sold and 
transferred its plant and equipment to the Geneva Pre- 
serving Company, of Geneva, N. Y., and has retired 
from the canning business. 

This company was organized in 1905 with an author- 
ized capital of $32,000 ($28,000 of which was paid in), 
and began doing business in the spring of 1906, pack- 
ing a general line of fruits and vegetables. It was 
~what is known as a promoted company, having been 
organized and launched by a promoter who raised 
sufficient money by sale of the company’s stock to pay 
for the plant and equipment, but the new company was 
inexperienced and had no working capital. 

The company packed $75,000 worth of goods the 
first season, and, having started with comparatively no 
working capital, found itself at the end of the first four 
months paying interest on loans amounting to $45,000. 
Having no established market for their goods, sales 
were necessarily slow, and when the pack of 1907 was 
begun fully one-half of the first year’s canned product 
was on hand still unsold. In October of the second 
year the panic struck the country, and the company was 
never able to recover from its effects. 

The obligations of the company were confined to the 
local banks, and were secured, so that no one loses any 
money except stockholders, which condition is very 
satisfactory to the retiring management. 

Transfer was made to the Geneva Company by pri- 
vate sale without going into court, and this arrange- 
ment was also gratifying. The Waterloo Preserving 
Company’s plant was generally known all along the 
line as one of the very best promoted canning plants in 
the country. 

It is a well built two line plant, ideally located in a 
fine fruit: and vegetable country, and if the business 
had been properly started, and by experienced canners, 
it would undoubtedly have enjoyed a great success. 














Packers’ Cans 
Solder Hemmed Caps 


and the most varied general line of cans of any independent concern. 


SOUTHERN CAN COMPANY 


BALTIMORE 
Modern Lithographing Equipment 
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THE UNITED STATES CAN COMPANY 
CINCINNATI, OHIO 








Since last year 
we have more than doubled 
the capacity of our plant in Cincinnati, and 
our facilities for making prompt shipments are better than ever. 


We have also added two factories to those already associated 
with this Company, and under the same manage- 
ment, making it possible for us to 
supply the largest users of 


PACKERS CANS 











It is to your interest to buy from us; 
It is to our interest to furnish the best material and workmanship. 


The confidence shown in our Company this year has been most 
gratifying, and we will endeavor to show our appreciation by 
continuing the high standard of our cans and the making of 
prompt deliveries during the packing season. 


If you have not placed your order for cans this season, 
why not write us? 


THE UNITED STATES CAN COMPANY 


- HUFFMAN, President 
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Correspondence ose we 











Seattle 











SEATTLE, WASH., May 7, 1910. 

Epirorn CANNER: ‘There is a world of uncertainty regarding 
futures at the present time, owing to the fact that it has not 
been settled definitely whether there will be any advances in 
price or not. The only certainty is that the present prices will 
all be rock bottom, and that in some grades an advance is 
inevitable. The trade seems most concerned, however, as to 
whether this advance will be made in red salmon or not. Many 
of the packers are in favor of an advance, while many others, 
more conservative, do not deem it advisable. The conservative 
ones claim that high prices in the past have been disastrous to 
the demand and the reaction has been harmful; that the mar- 
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WESCOTT 
ACID 


BUFFALO 
PROOF 


SELLING without TELLING is diffcult— 

TELLING without SELLING is discouraging— 

But if you tell in such a way as to be convincing you 
can SELL ONCE to a customer. 

In order to sell TWICE your article must have proven 
its value. 

Repeat orders on the Wescott Acheson Graphite Ware 
and Enamel are almost a certainty. 
‘* Wescott ”’ 


See that the Tomatoes are on everything 


you buy. 



























‘*The funniest thing happened yesterday, although i 
might have been serious. The cook left the macaroni in¥, 
the gas oven until it was all burned to a cinder and it never 
the enamel 


injured the enamel pan ore particle. It was 


pan which you gave me.’’ F 


‘* That is nothing! At the Union Carbide Co.'s plant 
at Niagara Falls last week, one of my enamel dishes was 
exposed to a naked acetelyne flame until the dish was red, 


with no effect whatever on either inside or outside enamel.’’ 

















———=—} 
ket is now on a firm basis and that it is better to let wel] 
enough alone. The more sanguine ones claim that the market 
is absolutely on a firm foundation and not as unstable as it was 
a few years ago. They claim that their expenses of operating 
are higher; labor is more expensive and coal and tin plate ein 
more. And they point out further that the consumer did not 
benefit from the low prices made last fall, but paid a normal 
price, the jobber making enormous profits. They say that the 
packer can secure a slightly higher price without affecting the 
price to the consumer, and that as long as the jobber is makin 
a great big profit it is only fair that the packer should share 
in It, 

The people who are in favor of an advance think that the 
price on Reds should open at $1.25. The conservatives think 
that it should open at $1.15, the same as last year. It may be 
that they will compromise and open at $1.20, but as the con. 
servatives seem to be the larger holders, the price is more 
likely to remain stationary. It all depends, however, to some 
extent, on the size of the pack. 

It seems to be the consensus of opinion, however, that a 
higher price on Pinks should prevail. Pinks last year opened 
at 60 cents. At this price there was no profit, and to many of 
the packers it represented an actual loss. It was done, how- 
ever, to clean up a large carry-over and to stimulate the market, 
It had the desired effect, and the market is now in better 
shape than ever. 

Following are prices on all grades remaining in first hands, 
f. o. b. Coast terminals: 

Sockeyes—Talls, $1.50; flats, $1.65; halves, $1.10. 

Pinks—Talls, 70 cents. 

Chums—Talls, 6714 cents. 

SOcKEYE. 





Portland 











PORTLAND, ME., May 9, 1910. 

Epiror CANNER: Very, very little of interest has happened 
in the canned goods business in Maine during the past week. 
A little spot corn in almost retail quantities, has been sold, but 
think no future contracts of consequence have been placed, 
There semes to be an intermission in activity so widespread, 
ramifying into all branches of trade, that the cause must be 
universal and deepseated. Surely none of the various ¢com- 
mittees who are investigating the cause of high prices can 
accuse the canners of being accessory before or after the fact. 
We who are engaged in the business fully recognize the exist- 
ence of dull times, but seek a remedy by more and harder 
work. 

Take the condition of the canned corn business, and ordin- 
arily there would be a speculative demand. This is not pres 
ent. Much more future corn should be sold than has been 
placed, but buyers are ‘‘dumb as an oyster.’’ I cannot see 
why before 1911, prices should not reach a higher level than 
now prevails, especially on corn. I must say that the ever- 
eccentric tomato market seems to have become what the slang- 
ist would call ‘‘bug house.’ Our local trade is not over- 
stocked, but they will not buy. 

The demand for No. 10 apples is better, but there is but 
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little spot stock visible, sales during the past week having 
become much depleted. The condition of the remainder is 
mostly poor, but some really good stock is held firmly at $2.50 
f, 0. p. Portland. ; : 

A few sardines have been packed, prices being on a basis of 
$2.75 for 4 oils, and $2.25 for 34 mustards. } F ' 

Sales of blueberries continue at about $1.00 for No. 2 size 
and $4.25 to $4.50 Portland. No future prices have been 
— the clam, clam chowder and lobster markets are flat, 
no business in sight for spot or future. This will return in 
due season. ; 

The weather in New England has been very irregular, hot 
and cold, much rain, with an occasional glimpse of the sun, but 
two frosty nights. One was a ‘‘killer’’? and did much damage 
to the very early vegetables, but no corn was planted. We 
hope the apple trees were not touched, for the buds had not 
bloomed out. INDEX. 





New York | 





New York, May 9, 1919. 

Epirorn CANNER: Conditions in the canned goods market are 
slow. This fact has been just as pronounced this week as it 
was last. There appears to be no satisfactory explanation of 
the disinclination of buyers for the big jobbing houses to antici- 
pate wants with respect to future, and none with reference to 
the neglect of opportunities to buy cheaply many articles sell- 
ing here down to and below the actual cost of packing. Some 
of the buyers for local grocery houses assert that they are find- 
ing an indifferent outlet for canned goods to the retail trade. 
There has been some picking up in certain lines to supply hotel 
wants as a result of the near approach of the summer season, 
but this business has not been adequate to effect a material 
reduction in stocks carried by the average jobber. One buyer 
for a big Hudson street house said to your correspondent last 
Friday: 

‘*We have given the canned goods situation a good deal of 
study in the last few weeks. The result of our investigations 
have developed the following facts: First, that the retailer is 
not pushing the sale of the various articles as he should. We 
believe we are correct in asserting that the average retail 
grocer in Manhattan is trying to get too big a profit on canned 
goods, The fact that a good many ‘‘chain store’’ operators 
are putting out certain articles in canned vegetables at low 
prices and making a profit is evidence that the ordinary retailer 
is doing the consumer a certain amount of injustice when he 
charges 15¢ a can for an article that should be retailed for 10e 
acan. There is no reason why a can of bang-up standard 
tomatoes No. 3 should not be sold at 10¢ a can. The retailers’ 
cost is less than 7¢ a can. 

‘*In our opinion this matter of retail cost and consumers’ 
cost should be looked into. The fact that the retailer is finding 
the demand slow works back to the jobber. If we find a slow 
outlet for the goods we are certainly not going to pile up stock. 
Just at this time, too, the packer injures his own prospects by 
his anxiety to sell, and his willingness to cut prices in order to 
make sales. We think it will be tound a fact that the tail ends 
of any pack are the hardest to clean up. They may be offered 
as bargains, but few jobbers are willing to take chances with 
poor goods even if the prices are low. ‘The question of how to 
stimulate consumption of canned goods is one equally impor- 
taut to the jobber and packer. There certainly is a growing 
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belief that one big step toward answering the question will be 
made when the retailer has been educated on how to fix 
charges.’’ 

That the retailers are awakening to the need for action has 
been demonstrated in the last few days by the fact that the 
eut rate signs in some localities are more frequently seen. The 
movement is not general, however. That the packer is to 
blame for the slow consumption of some articles in canned 
goods is evidenced by the fact that a good deal of the clean-up 
stock offered is of very low grade, and in some instances buyers 
have forced concessions under threat of rejection. Buyers have 
been freeiy criticized for taking these poor goods at all, the 
packer claiming that there is no incentive for him to pack fine 
goods when buyers will pay no more for the first-class article 
than they would for the inferior. 

The week in canned fruits has been marked by some gain 
on the volume of movement from the jobber. A little more 
business was done from the packers, but the gain was slight. 
Values have shown no improvement. A good grade of State 
No. 10 apples can be secured at $2.50 per dozen here. Some 
lots of fancy are held up to $2.75 for dozen in State pack. 
Maine pack can be secured at $2.25, and there 1s little trade. 
There are a few lots of Michigan 10s on the market at $2.40 
per dozen here. No. 3s in all packing are weak. Packers are 
said to be closely sold up on the finer grades in California 
lemon cling peaches. There has been no gain in values. No. 
2% extra standard grade is quoted at $1.50 to $1.60 here. 
Standards and extras seem to be plentiful. The same applies 
to apricots. Cherries are a shade more active, but there is no 
snap to the buying. Other small fruits are dull. It is the 
opinion, however, that the holders at first hands are carrying 
small stocks, and that with the higher cost of raw material as 
indicated in advices from the Coast packers are not apt to 
erowd their small balances into the market at this time. A 
moderate interest only has been noted in Hawaiian pineapples, 
and as a rule prices are in favor of buyers. 

An irregular and easy market is the feature in tomatoes. 
Offerings vary considerably in quality, and the views of sellers 
are wide on the question of price. There have been sales in 
fair sized lots in No. 3s at 60e f. o. b. factory. Small lots in 
strictly full standard grade No. 3 Maryland pack have sold at 
62%4c factory. Some packers quote up to 65¢ factory. There 
is no apparent reason why jobbers should take hold since they 
are able to buy about as they need the goods on terms quite as 
favorable as previous purchases were made. Buyers are slow 
to take stock in the reports of small acreage, and they seem 
imbued with the idea that the carry-over in the hands of the 
packer is large. It seems to be an accepted fact that the chief 
eause of the resting, low and irregular market for tomatoes is 
traceable to the poor quality of much of the stock now offered 
for sale. A little business in New Jersey future No. 3 reguiar 
sized cans were sold this week at S80e¢ delivered New York. 
Some 5% inch eans went out at 90e delivered. There have 
been few sales of Maryland No. 3s and 65¢ to 67%e factory 
seems to be the range for season’s delivery. It appears to 
be the impression that the slow selling of futures will be the 
factor in causing a material reduction in tomato acreage. This, 
together with the low level of values now ruling, will dis- 
eourage the packing a great deal. Spot No. 2s are offered less 
freely at 47%4e f. 0. b. factory. Most sellers ask 50c. There is 
a slow sale for 10s and the range is wide—$1.75 to $2.10 per 
dozen being quoted. 

Corn is firm, but buying is small. State No 
jobbing way at from 82%4c to 92%e per dozen. There is no 
important offereings in futures. Southern Maine style corn is 
steady for spot at 80c delivered on good brands. Best shoepeg 
stock sold for delivery here this week at 85¢ per dozen. Future 
Southern Maine style corn offers at 65¢ to 67%e factory. 
Maine corn, spot, sold here at from $1 to $1.25 per dozen. 
There is no future Maine corn offered. It looks as though the 
old pack corn of good grade will be cleaned up before the new 
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pack is available. -ackers view the market 
favor. 

Cheap peas attract attention and some lots haye been 
picked up this week at 65¢ to 70c¢ for fair grade, Packers 


still show a desire to clean up, and there seems to be a good 


] re spect With 


deal of stock, on offer. There is scarcely any interest jy 
futures. State No. 2 Alaskas old pack fancy grade gold at 


$1.35; with No. 3s at $1.10 and 4s at $1. Standard telephones 
work out at 85e for State pack. It is possible that these 
figures can be shaded on some odds and ends now offered 
String beans are cleaning up from packers, but at low prices 
Some No. 1 Refugees sold at $1.40 here. Southern No, 10s 
offer freely at $2.85 to $2.90 here on green to clean y 

Spinach is irregular owing to the varied quality of the stock 
offered. Other vegetables are dull. 

A packer of Maine sardines offered 1910 pack \4 oils ip 
keyless cans this week at $2.85 per case f. 0. b. Eastport. The 
offering was made subject to sellers’ confirmation only. The 
same packer a week ago quoted $3 per ease f. 0. b. Eastport. 
Up to the close today (Monday) none of the larger packers 
were in the market on futures. Reports relative to the run of 
fish and pack this season are a little conflicting. It seems eer. 
tain, however, that no considerable pack has been made. Old 
pack domestic sardines are nominal. Imported stock gets more 
attention and the market if anything is a little firmer oy 
Dingley 4s. The active consuming season for canned fish ig 
drawing near and higher values on some of the better grades 
can be looked for, 

Spot salmon is firm. There is a larger retail buying from 
the jobbers and a tendency toward a higher level of values ig 
noted on Red Alaska talls and Sockeye talls. There are a few 
lots of the latter still offered at $1.50 per dozen. Flats are 
searee. A few halves are offered at $1.15 per dozen here. Red 
Alaska talls have been bought at $1.50 per dozen, but ocea- 
sional sales have been noted up to $1.55 per dozen. Spot 
Chinook flats sold here up to $2.25 per dozen. There are lots 
on offer at $2 to $2.10 per dozen. Pink talls are quoted at 80¢ 











to 85e. Interest centers in the new season on the Columbia 
river. Hupson Street, 
Baltimore 
BALTIMORE, May 9, 1910, 
Epiror CANNER: ‘There is really nothing new to report 


regarding the spot tomato situation, although, if anything, the 
market was slightly easier last week than at the close of the 
week before, to this extent—that many buyers after offering 
60e per dozen for standards, and in most instances failing to 
get the goods—would not raise their offers 24c, if they had in 
stock a few tomatoes to carry them a week or two longer. 
They say that by that time they will find holders ready to 
accept the 60¢ figure. Some lots of goods that would just 
squeeze through as standards, were sold at 60¢ and some busi- 
ness was done at 62%4¢ in those cases where the buyers were 
entirely out of stock and had to have the goods; but, taking it 
all in all, there were not as many tomatoes sold in this section 
last week as there was in either of the two weeks just preced- 
ing. There was a renewed inquiry during the last half of the 
week for unlabelled goods, and these cannot be purchased 
below 65e, but plenty of good brands under packers’ labels can 
be obtained at 62%4e. The market on No. 2s remained firm at 
4714 to 50c, and No. 10s at $1.70 to $1.75, the demand for 
both sizes being about on a par with the two previous weeks. 
The market on future tomatoes also remains unchanged, the 
demand being but very mederate for the first week in May. 
There are plenty of sellers to be found at 47% for No. 2 and 
674%4e for No. in fact, sellers at these figures are more 
numerous than buyers. There is no snap at all to the market. 
There are offers a-plenty at 45¢ and 65c, and much business 
could quickly be consummated if packers could but be found to 
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Ganners’ 


° Tht Salt thats ale Salt. 








Are You Paying For 





Harmful Impurities? 





R. CANNER :— 
You wouldn't deliberately pay 
out money for water and dirt and gen- 
eral impurities, would you? 


You can get these things free, if 
you want them. Besides, impurities 
of any kind are a menace to the quality 
of Canned Goods. 


And one of the impurities com- 
monly found in salt is more menacing 
to your business than anything you 
are likely to find elsewhere. That im- 
purity is sulphate of lime—the thing 
that causes discolored brine and tough- 
ened vegetables—the thing that you 
ought to avoid, if possible, at any cost. 





* * x * 


How can you avoid this sulphate of 
lime, this enemy of the canning busi- 
ness? 


Well, you can stipulate that all salt 
you buy should come up to a certain 
standard of purity, and you can have 
analyses made of each lot and reject 
that which falls below your standard. 


Or, you can demand an assurance 
from the seller that all salt shipped you 
will attain your standard. 


We give you that assurance without 
asking. 


We ship Diamond Crystal 


Canners’ Salt under a Bond of Guar- 
anty. We send one of these bonds 
with every acknowledgment, agree- 
ing to take back the shipment at our 
expense if it should not be satisfactory 
from your standpoint, and torepay you 
the cost of freight, of cartage, and of 
any other expense you may have been 


put to. 
* 7 * * 


This bond is your positive pro- 
tection against inferior salt. 

We send it gladly, because we know 
that Diamond Crystal Salt will pass 
any test within reason. 





It is the purest of all salts made for 
commercial purposes, containing less 
magnesia and less lime than any other 
brand. 


It analyzes between 99 4-10 and 
99 7-10 pure sodium chloride. 





It makes a liquor ‘‘as clear as the 
water you use,’’ and a tender, flavory, 
palatable product that commands a 
market and a profitable price. 


Let us quote you delivered prices 
on the quantity you can use, or— 


Let us send you a carload; or a les- 
ser quantity, subject to your approval. 





DIAMOND CRYSTAL SALT CO. 


St. Clair, Mich. 
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take it on at that basis; but few, if any, responsible packers 
are willing, at this juncture to sell a dollar for 95c, and that is 
about what it would amount to if they booked orders at those 
prices. 

The demand for spot corn last week was only fair, but the 
market shows no weakness. Maine style holds its own at 75¢ 
f. o. b. Baltimore and is fast dwindling to very small compass 
as far as stock is concerned. The quality obtainable at 75c is 
simply standard and nothing more, extra standard being held 
at 80 to 85c, and the stock of ‘‘extra’’ is also very light. 
Standard shoepeg is selling at 8244 to 85e and extra standard 
at 85 to 90e. Very little was done last week in future corn. 

There is a sort of stand-off now between sellers and buyers. 
Most of the packers sold freely early in the season and then 
advaneed their figures, but the jobbers, having purchased at 
the lower price, cannot as yet be induced to take on more at a 
5e advance, so practically no business of any moment is being 
done. 

Spinach season for this spring is about over and the pack has 
been extremely light. Little stock remains unsold. Ten days 


ago several good brands could be bought at 75c¢ but the market 
is now 80 to 85e and looks like advancing to 90¢ or $1 Th 
fall season will not open until about October. ; s 

A good business was done last week in oysters, buyerg seem 
ing now to realize that 1s 5-0z. are good property at 62% 
and Is 4-oz. at 57%e. It is becoming harder each day to buy 
at those figures and I look for an advance of from 7% to 10. 
per doz. during the summer months. = 

No change in string beans, the market remaining at 52% 
to 55e. Standard wax beans range from 471% to 52%e De- 
mand last week for both lines was very fairs Cheap spot peas 
are badly wanted. Demand is active for seconds at 65 to 6714¢ 
and standards at 70 to 75e. There is very little inquiry for the 
different sifted grades and some of these will likely be carried 
over. 

The developments in the fresh strawberry market during the 
last half of the week proved that the generally accepted belief 
that the season would be late—was entirely wrong, for contrary 
to expectations, receipts of fruit from Carolina and Virginia 
were quite heavy—some days so much so that prices came 











The Auto=-Tipper 


———_ 
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United States and Canada. 


money in operation. 
save its first cost. 


faction guaranteed or no sale. 


The above cut ilustrates the Chicago Auto-Tipper, complete with con- 
veyor chain, guide rails and sprockets. 
on the market today. Over one thousand tippers have been sold in the 
We have had reports of the Auto- Tipper 
missing only one can in over 950. ‘This machine with one pound of 


Self-Fluxing Tipping Solder 
will tip between 2500 and 3000 cans. 


If canners cannot get high prices for their products, they must save 
The Auto-Tipper, in one season, will more than 
Competitive tests with other tippers welcomed. 
Reduce your expenses by having an auto-tipper on each line. 


MANUFACTURED BY 


CHICAGO SOLDER COMPANY 


218 N. Union St., CHICAGO 





The most successful auto-tipper 








How is that for economy ? 







Satis- 
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LABELS? 


WE LITHOGRAPH THEM 


<-e« 
Dont strain every 
nerve to make your goods 
of the Highest Quality” and 
then represent them with 
a) cheap, printed labels. 


Let us know when you will place 

your order and we will co- 

operate with you in making them 

not only artistic but a great 

factor in selling your goods 
at better prices. 


Write us at once 
for information. 


.STECHER_, 
LITHOGRAPHIC CO 


ROCHESTER, N.Y. 
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nearly low enough for packers to get to work, in fact, one firm 
did get a few hundred crates, so that, after all, it seems the 
strawberry season, instead of being later will be earlier than 
usual. The warm weather in March had forced the crop so 
forward that the cold snap late in April did not do much dam- 
age after all, and indications now point to a full crop of the 
luscious strawberry. 

‘lL have been making some special investigations last week 
as to the other small fruit crops in this section, with the result 
that I am still of the opinion that no damage has been done 
wild red cherries and blackberries in 


excepting possibly to 
The prospects for cultivated berries 


**tide water’’ Virginia. 
on the peninsula are good, 

Considerable trading was done during the week in future 
small fruits on the basis of 60¢ for blackberries, 70 to 75¢ for 
strawberries, 80 to 85e for raspberries, 75 to 80¢ for goose 
berries and 70 to 75¢ for red cherries. Spot stocks of small 
fruits will be pretty well cleaned up before new goods come in. 
There may be a few strawberries left on hand, but really not 
enough to make it necessary to take them into consideration. 
Blackberries and cherries are already about all gone and 
gooseberries and raspberries are getting scarce and hard to 
find. 

Pea packing started last week, one packer getting in on 
‘*boat’’ peas at about 90 to 100 bushel basis. The quality was 
fair but price seems high. It takes nerve nowadays to pack 
peas at $1.00 a bushel. Of course as the season progresses the 
price will come down. Larger receipts are expected this week 
and lower prices will naturally result. I do not think, how- 
ever, that Baltimore city packers will be eager for peas at over 
75e per bushel for good quality. The growing crops are 
reported as looking well and a full average yield is expected. 

Nothing new to report as to peach prospects. The ‘‘ peach 
killer’’ seems to be ‘‘non est.’’ It looks at present as if there 
wili be a good crop in this part of the country. TARTAR. 





New York Dried Fruit Market 











New York, May 9, 1910. 

EpitorR CANNER: Conservative buying is the rule in every 
line, but there has been a marked improvement in trade on 
prunes and apricots, and a shade more interest in peaches. The 
dullest article in the whole dried fruit list is raisins, and there 
seems to be weaker tendency especially on seeded _ stock. 
Prunes, on the other hand, have picked up a good deal in tone 
as well as in interest, and while values are no higher stocks are 
not pressed for sale from first hands or from jobbers. - The 
general improvement noted is attributed chiefly to the fact that 
retailers have made greater demands on the jobbers. The 
fact, too, that packers on the Coast are higher in their ideas 
is conceded to have been an influence. Estimates made here 
figure the total stock of prunes in first hands to be not in 
excess of 30 carloads in this market. This stock is considered 
small for the season of the year and there are those here who 
predict an advance of fully 4c per pound before the opening 


of the fail trade. Advices from the Coast are to the effect that 
the carry-over of old crop prunes does not exceed 15,000,000 
pounds. Offerings from packers are made on a 2*%e four size 
bag basis f. o. b. for 50s to 90s with %e premium on 4%. It 
is a significant fact that buyers here have refused to be 
frightened into buying futures in spite of the generally exciteq 
condition of growers and packers on the Coast with reference 
to the 1910 crop prospect. If reports are to be relied upon the 
coming crop promises a yield of less than 100,000,000 pounds. 
Packers quoted at last advices 3%4¢ to 3%%e four size bag basis 
on 50s to 90s with 4e on 40s for first half of October ship- 
ment. No buying is likely in jobbing quarters here. The spot 
demand is an unknown quantity, and until something definite js 
known of the Bosnia and Servian prune crops, there is no 
speculative interest probable. 

There was a shade more interest in apricots this week and 
following a rise of %4e in the Coast market aS’a result of a 
sudden picking up in the buying for German account local deal- 
ers took hold. It is estimated that fully 20 cars were sold. 
Prices paid were on a basis of 8¢ to 814¢ for choice Royals in 


25 lb. boxes for July-August shipment from the Coast. At the 
close the market was said to be irregular and easier. Spot 


apricots cut no figure and the movement is dull. There has 
been a marked gain in Coast ideas on peaches for 1910 deliy- 
ery. In some eases choice grades sold at Coast for 
August-September shipment. There has been no improvement 
in spot peaches and the business is slow. A good deal of stock 
is still held on the Ceast. The enhancement of values on the 
Coast is attributed largely to the crop damage reports from the 
Middle West. 

Seeded raisins met a slack trade in all lines. The market is 
easier and lower on loose muscatels. A lower tendency is noted 
also on the finer sorts, in spite of the fact that stock has been 
put into cold storage. There is a jobbing trade in currants. It 
seems now that the ‘‘Uprooting’’ bill in Greece is made to 
apply on the crops following that of 1910, and ean have no 
effect on the coming crop. Cables note an easy feeling. 

State evaporated apples are dull, but a little firmer on fancy 
grades up to 10%4¢. Prime grades are easy. Waste and chops 
get a small attention only. There are few raspberries on offer. 
Figs are in small compass. No interest is reported in 1910 
crop figs pending the settlement of the question relative to 
imports the coming season. HELLGATE. 


5lse 


PEARS GROWN ON QUINCE ROOT. 

All pears may be grown on the quince root, but that 
variety which seems more nearly related to or to re- 
semble the wild seedling type most closely succeeds 
best, while that which is further removed by breeding 
and environment seems to be more nearly a failure. 
For this reason the Bartlett, one of the finest types 
known, is rarely found to be a success when worked on 
the quince root—Fruit Grower and Gardener. 

















A —. 


face of can. 
using this machine. 


Write us for circular and 
sample lacquered can. 


Perfect work and no’waste of material. 








The Hughlett Can Lacquering Machine 


The ONLY comprehensive machine for this work on the market. 
deliver them ready for piling in two minutes. 
Completely automatic, requires only to be fed and cans taken away. Distributes an even coat of lacquer over whole sur- 


Capacity 1200 to 2000 cases of 4 dozen each per day. 





Feed your cans to machine and it will lacquer, dry and 


No evaporation of lacquer, no danger of accident by fire im 





SEELY BROTHERS, BLAINE, WASHINGTON | 


























It is only NATURAL that the consumer 
should select canned goods adorned with 
NATURAL PROCESS labels and the 
packer realizing this, NATURALLY places 


his order with 





THE UNITED STATES PRINTING COMPANY 


MAKERS OF 


‘Labels that Sell Goods” 


CINCINNATI, O. BROOKLYN, N. Y. 





























The American Grocer, in a recent issue, expressed 
as follows the important part a Label plays in bringing 
success or defeat to the article it represents— 


“A Label has power. It is either Truth or Falsehood. 
It works for Good or Evil. It pleases or offends. It makes 
or loses money. It has character, sometimes good, often 
bad, as when a Label is a lie. 

Labels are either evangelists, proselytes, advocates, 
swindlers, missionaries, benefactors or wreckers, and in- 
evitably so, because a Label is somebody's idea fastened 
by ink, through the medium of a press, on a bit of paper, 
valueless until it is printed or embossed with the expression 
of its originator. 

Millions upon millions of labels means the repetition of 
an idea millions upon millions of times, during which it is 
scattered over a nation or the world. 

Labels are missionaries, propagating sound doctrine or 
untruth. They are fortune hunters, bringing success or 


defeat, as to the value of the idea promulgated.” 


Do you, Mr. Label Buyer, want an attractive Label—a Label that 
has character—works for your interests - that exerts the power and 


influence to sell your product? If so, consult 


The United States Printing Company 


MAKERS OF 


“LABELS THAT SELL GOODS” 





75 Beech St., Norwood 67 N. 3rd St., Brooklyn 
CINCINNATI, OHIO NEW YORK CITY 
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THE candid tipstetindl WAY 


216 








CA me A et 


Preserving House Condiments Is by the Use of a 


\KERN LIGHTNING FINISHER 


Be Up-to-date in Your Equipment—It is a Money Saver 
WM. S. KERN, Manufacturer - - WILKES BARRE, PA. 































CURES ALL ILLS 


OF THE CAPPINC MACHINE 


Operate your capper with gas produced 
by the 20th CENTURY CAS MACHINE. 
The results will surprise you. The fire 
is QUICK, CLEAN and UNIFORM. 


The flame is small but the heat is in- 
tense and is applied right to the spot 
where needed. Will keep your capper 
properly heated no matter how fast you 
run it. 


SIMPLE 
RELIABLE 
SAFE 


FURNISHED 
ON 
APPROVAL 





The C. M. Kemp Mfg. Co. 


Baltimore, Md. 
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ADVISORY COMMITTEE PLEASED WITH SHOWING 
MADE BY CANNERS’ EXCHANGE. 


The Advisory Committee at Canners’ Exchange met 
in their office, No. 5 Wabash avenue, on Saturday, May 
7th. There were present at this meeting: Frank Van 
Camp, George G. Bailey, William R. Roach,.L. A. 
Sears. 

Payment of losses to Fred L. Webster, of Adams, 
New York, the J. Weller Company Smithville (Ohio) 
plant and the Sauquoit Canning Company, of Sau- 
quoit, New York, aggregating $12,353.20, were auth- 
orized. 

The Advisory Committee were all very much pleased 
with the showing that has been made this year. Can- 
ners’ Exchange has been steadily going forward and 
securing new subscribers at a rapid rate. These sub- 
scribers come from all sections of the country from the 
far East to the Pacific coast. 

Among the orders received during the early part 
of May was one from H. J. Heinz Company for $332,- 
000, distributed over their various plants. Canners’ 
Exchange now has three hundred and eighty-nine 
(389) plants insured, and insurance in force of about 
$8,000,000. , 

With the showing that has been made, it would 
seem that every canner who is eligible would wish to 
place his insurance at Canners’ Exchange. Almost all 
of the leading canners are interested, but there are still 
quite a number who should take advantage of this op- 
portunity to secure their insurance at cost. 


DR. WILEY ADVOCATES SHORT STORAGE PERIOD— 
REFERS TO STERILIZED FOODS IN HIS REPORT. 
Dr. Harvey W. Wiley, chief of the Bureau of Chem- 

istry, a short time since submitted an elaborate report 
on cold storage and its effects on the various classes of 
products to the Committee on the High Cost of Living. 
In this report Dr. Wiley gives his own views, based on 
the cold storage investigations of the bureau, and then 
he submits a mass of data which have been furnished 
to him by experts in the bureau, who have been doing 
special work under his direction. Dr. Wiley, after first 
discussing the well known and legitimate uses of cold 
storage, says: 

“T have not collected any data here relative to the 
keeping of goods in sterilized packages, as that does 
not seem to come within the scope of the information 
which you requested of me. What is true of cold 
stored foods, however, I think can be with equal pro- 
priety said of sterilized foods. 

“It may be said that the storage of products for the 
sole purpose of increasing prices by diminishing sup- 


plies offered to the consumer is a proceeding which js 
wholly objectionable from every point of view, both 
economic and hygienic. 

“In this connection I desire to call your attention to 
a number of practices which have come to my notice 
in connection with the enforcement of the food and 
drugs act which, in my opinion, greatly enhance the 
cost of living, with no benefit except to the makers and 
vendors of the articles in question. I refer particularly 
to the almost universal practice of selling packages of 
short weights. Many thousands of packages have been 
weighed since the beginning of the enforcement of the 
food and drugs act which presumably were put up to 
represent a given volume of weight. It is a common 
practice to make bottles which appeal to the purchaser 
as quarts or pints, and cans which appeal to purchaser 
as pounds and half pounds, and likewise of gallons and 
half gallons, and other standard weights and measures, 
Often there have been found upon these packages a 
direct statement that they contained a given amount or 
volume, at other times such statement has been made, 
but the packages have been sold with the understand- 
ing that they have a certain definite weight or volume, 
This is true particularly in the case of loaves of bread, 
large numbers of which are purchased under the sup- 
position that they contain a pound, but are found to be 
from two to three ounces short in weight. A consery- 
ative estimate of this shortage in weight would not 
place it below 15 per cent, and probably even higher. 
This is a direct tax upon the consuming public, where 
they pay for food which they do not get. The most 
stringent laws, both national and _ state, should be 
passed to control this wholly artificial and unnecessary 
increase in the cost of living. Under the present food 
and drugs act the only measures that can be taken are 
in those cases where the weight is stated falsely on the 
package. If no weight is stated, even if the package 
be understood to be a definite weight or measure, under 
the law no action can be taken. It would be idle for 
me to attempt to estimate the total loss which would 
occur in the course of a year in the United States 
through thts shortage, but it would be enormously 
large.” 


It is said that prospects are good for a new whole- 
sale grocery house in Ardmore, Okla., this spring or 
summer. According to press dispatches, the Waples, 
Platter Grocery Company, of Fort Worth, has been ne- 
gotiating to put a branch house there, It is also said, 
that an effort was made to purchase the Ardmore 
Wholesale Grocery Company, but without success. 














GREATER PROFITS FROM LOW PRICES 


CUT DOWN YOUR OPERATING EXPENSES 
AND WASTE FROM SWELLS 
By Using the 


PERFECT COOKER - SIMPLEX RETORT 
CONTROLLERS 


<2 
Cc. J. TAGLIABUE MFC. CO. 


Temperature Controllers and Thermometers 
NEW YORK CHICAGO 
53 Fulton Street 355 Dearborn St. 
Not connected with any trust 









































0. E. McMEANS, CHAS. A. TRIPP, 
Am. Soc. M. E. Am. Inst. E. E. 
McMeans & Tripp 
ENGINEERS 


MECHANICAL $3 ELECTRICAL 
MACHINE DESIGNERS 


Design and Superintendence of Constraction of 
CANNING PLANTS 
Special Conveyors and Handling Systems 
607 State Life Bldg. INDIANAPOLIS 
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The “Clipper” Sanitary, Enameled Metal 
Top Pea Picking Table 











The Picking belt on this table is made of Galvanized Steel Flights, enameled in white. The Flights of this 
picking belt overlap and are riveted upon link belt chain and driven by sprocket wheels. It is strong, durable, 
cleanly, not liable to break down or get out of order—in fact everything the packer wants in a wide picker. 


Outside Measurement, 3 ft. x 131% ft.; Picking Surface, 22 in. x 10 ft.; Weight, 700 Ibs. 


Write for description of our Sanitary White Rubber Endless Belt Picking Tables. Practically the sa m 
capacity as the one described above. 


A. T. FERRELL & CO. Saginaw, Michigan 
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The House for 
Our New Factory the CANNED GOODS Labels 


Most Modern for Show wane 
Label Work THE Novelties 


AMERICAN 
LABEL MANUFACTURING 
COMPANY 


Offices at Know what the 
New York CANNERS 


Chicago, Baltimore, NEED Chicago Office 
Philadelphia, Boston, M. ZURNDORF, Mgr. 
Pittsburg, Los Angeles, St. Louis 5 Wabash Ave. 


THE HOUSE OF IDEAS 
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RAILROAD RATES TO ADVANCE JULY 15—ILLINOIS 
SHIPPERS WILL PROTEST. 

The railroads east of Chicago have decided to in- 
crease all the class freight rates, the increases ranging 
from 10 to 20 per cent, the new rates to become effect- 
ive about July 15. Information to this effect has been 
given to H. C. Barlow, traffic director of the Chicago 
Association of Commerce, and to John M. Glenn, sec- 
retary of the Illinois Manufacturers’ Association. 

Immediate steps were taken to look into the matter 
and to make hasty preparations to begin a vigorous 
fight to prevent the proposed increases, which will 
mean such a tremendous added transportation burden 
that the leading shippers in Chicago were stunned by 
the news. The original plan for the increase in class 
rates, which was finally abandoned more than a year 
ago, contemplated an increase of about 10 per cent. 
The present class rates between Chicago and New 
York, together with the proposed class rates, are as 
follows: 

Present Proposed 


rates, rates. 
First class 0.75 0.90 
Second class 0.65 0.78 
Third class 0.50 0.60 
Fourth class 0.35 0.40 
SN GME oc iidanecpuxs os ys 0.30 0.33 


Sixth class pa Dd Pobhwde mesa teva s ae ve 0.25 0.27 

The increases will not affect the commodity rates on 
which the major portion of the tonnage is carried. The 
increases will fall most heavily on merchandise of all 
classes, and upon nearly all the household necessities. 
It is understood, however, that as soon as the class 
rates become effective increases will be made in the 
commodity rates. 

With regard to the proposed increases, Secretary 
Glenn, of the Illinois Manufacturers’ Association, said: 

“Although we had heard from time to time that the 
railroads east of here and serving all territory to the 
seaboard and north of the Ohio river to the Canadian 
border were contemplating increases, we had no idea 
that the movement had reached such an advanced 
stage. We now fully understand that the advances 
will go into effect by the middle of July, and that there 
seems to be no way of stopping them unless we appeal 
to the courts for an injunction restraining the railroads 
from raising rates until the matter can be determined 
by the Interstate Commerce Commission.” 

Used canning machinery in good condition finds a ready 


sale if advertised by means of a CANNER ‘‘For Sale’’ ad. 
But do it TODAY! Get your ad. in the next issue. 


CANADIAN WHOLESALE GROCERS’ CONVENTION 
ADOPTS RADICAL PLAN, 

before adjournment was taken the convention of the 
Ontario Wholesale Grocers’ Association, in convention 
at Toronto a few days ago, adopted by-laws which are 
designed to regulate trade ‘relations, particularly as re- 
gards prices, between all branches, from manufacturer 
to wholesaler and retailer. It is expected that the rules 
will be adopted for use in both the Provincial and Do- 
minion exchanges. Under them members are expected 
to belong to local, Provincial and Dominion guilds, 
Membership in the Provincial guild is to be had 
through the local guild, and the Dominion through the 
Provincial guild. Any member defaulting or with. 
drawing from the guild will have all privileges with. 
drawn, and the other members of the trade are to be 
informed of the member’s withdrawal. Final action 
will be taken on the plan at the convention of the Do- 
minion Wholesale Grocers’ Exchange, at Montreal, on 
June 6. A committee was appointed to express the 
grievances of the wholesalers and retailers to the manu- 
facturer. A standing vote was taken on a motion to 
abide by the rulings of the committee, meaning that 
the members will declare war on any manufacturer who 
refuses to establish a contract selling price for his prod- 
uct, or by other means insures a fair profit to the 
wholesaler. “That means that if we ask you to drop 
a line of goods, you'll do so,” said Secretary Beckett. 

The committee was as follows: Hugh Blain, 
Toronto; A. H. Pafford, Toronto; F. T. Smye, Hamil- 
ton; H. C. Beckett, Hamilton; John Dillon, London; 
\W. G. Craig, Kingston; T. B. Hesketh, London. 


FOREIGN TRADE OPPORTUNITY. 

No. 4,921. Canned goods.—A report has been re- 
ceived from an American consular officer in a Euro- 
pean country in which he advises that a business man 
in his district has requested catalogues with price and 
discount sheets for canned goods, particularly meats, 
hams, bacon, etc. Prices should be quoted c. i. f. New 
York, if possible, and correspondence may be addressed 
in English. 

{| Inquiries in which addresses are omitted are on file 
at Bureau of Manufactures, Washington, D. C. In 
applying for addresses refer to file number. | 


Used canning machinery is valuable and shouldn’t be 
allowed to rust and become worthless. Sell it by advertis- 
ing through a small ‘‘For Sale’’ ad. in THE CANNER. 
Don’t delay. 














E. L. STANTON & COMPANY | 






5 
Capite7 310-311 Granite Bldg. ST. LOUIS, MISSOURI 
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What Do | Know About Capping 


is a booklet that will interest the man that has 
big mouth and sample to No. 10 cans to cap. 
Yours for a 2 cent postage stamp 


M. E. Howard, 3445S. Senate Ave., Indianapolis, Ind. 














LATEST IMPROVED 


KRAUT CUTTERS 


Produce that long, 
fine cut kraut! 


Also manufacture 
Core Cutters 
Vegetable and 
Mince Meat Cutters 


JOHN E. SMITH’S SONS CO. 


BUFFALO, N. Y. 








WORLD'S GREATEST KRAUT CUTTER 


German Pattern—Improved 
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GOOD TOOLS HELP THE WORK 





Don’t equip your canning factory with wood or metal pails. The 
wood soaks up water, juices and sugar, and can never be really 
clean after once using. Metal inevitably corrodes under fruit 
and vegetable acids. Keep up pride in the output of your fac- 


tory by using 





INDURATED 
FIBRE | Z4&,| PAILS 











Clean, don’t soak, don’t corrode 


Manufactured by the 


UNITED INDURATED FIBRE CO. 


Write for information and prices to 


JOHN M. HART CO. 


Sales CHICAGO Agents 


























IT PAYS 


To investigate when there is a better 
way to do anything. 








It pays handsomely to go into the 


merits of Knapp Labeling and Boxing 
Machines. 


Sixteen years in the successful manu- 
facture of Labeling Machines enables us to 
furnish you with the best obtainable propo- 
sition for Labeling and Boxing cans. 


It pays the user to know about them. Leet us send you an outfit on trial. 


Write us for our new catalogue to-day. 


THE FRED H. KNAPP COQ., Westminster, Maryland 
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News of the Canners’ Associations 














National Officers Meet with Members of the Iowa Canners’ 
Association. 

The well attended meeting of the Iowa Canners’ 
Association, held last Thursday, May 5, at Des Moines, 
was attended by several officers of the National Can- 
ners’ Association, including President L. A. Sears, 
Vice-President W. R. Roach, and Secretary F. E. Gor- 
rell. Ringing speeches were made by Messrs. Roach 
and Sears, and considerable enthusiasm was manifested 
by the Iowa packers, practically every one of whom, 
at the adjournment of the meeting, joined the national 
organization. 

The following resolution, which was presented by 
Mr. Hill and seconded by Mr. Miller, was adopted: 

Resolved, That it be the sense of the Iowa Canners’ Associa- 
tion that every member of this association should subscribe to 
the National Canners’ Publicity Fund to the extent of at least 
$1.00 per 1,000 cases packed by the respective factories and 
tnat a committee consisting of the Secretary of this association 
and the Executive Committee of the National association be 
appointed to make an appeal to all non-subscribing members to 
at once make the subscription referred to. 

Correspondence Between Canners’ Secretary and Associated 
Press Superintendent. 

Tue CANNER has received copies of correspondence 
between National Secretary Gorrell and Chas. H. 
Thompson, superintendent of the Associated Press, rel- 
ative to a matter of which readers of the following 
portions of the letter referred to will recall: 

Mr. Thompson to Secretary Gorrell. 

Inquiry shows that the item was originally dated Sawtelle, 
Cal., but was inadvertently changed to Sawtelle, Col., through 
a not unnatural telegraphic mistaking of ‘‘Col.’’ for Cal. This 
mistake of date-line was speedily corrected by a substitute 
under a Los Angeles date saying, ‘‘ Substitute Sawtelle, Colo.’’ 
Your impression that we carried two stories on this event prob- 
ably comes from the fact that some paper published the orig- 
inal Sawtelle story and did not observe our correction and 
substitute. 

Concerning the use of the word ‘‘ecanned’’ we would have 
preferred of course that this word had not been used. But we 
eall your attention to the following: The main importance of 
this item from a news standpoint, was the death of eleven 
persons. This was in the nature of a rather important and 
extensive tragedy, the details of the tragedy being of subordi- 
nate importance. The news importance of such a serious 
tragedy of course outweighs any trade question concerning the 
use of the word ‘‘canned’’ or ‘‘ preserved.’’ From this I think 
you will see that there could have been no deliberate purpose 
in using this word ‘‘canned’’ as the trade designation of a 
certain class of goods. As a matter of fact it was not used 
in any such trade sense. It was used perhaps hurriedly, in a 
general sense, to indicate that the deaths had resulted from 
eating fruit put up in receptacles at home. In referring to 
preserved goods, the word ‘‘canned’’ is sometimes used in this 
general sense, not meaning ‘in cans, but in the sense synony- 
mous of ‘‘preserved.’’ Some of the dictionaries appear to 
approve this use of the word, as the Standard Dictionary gives 
the definition of canning as: ‘‘The process . . . of pre- 
serving fruits . . . and sealing in tin cans, glass jars, ete.’’ 

As further showing that there was no purpose whatever of 
referring to the canning industry, we point out that our item 
specifically stated that this was a home-made product, viz.: 


‘*was put up several months ago by Mrs. Valdez.’’ This sh 
that it was not only home-made (not the trade variet — 
eanned goods) but the words ‘‘put up’’ are the : y of 
expression for products prepared at home. 

We appear to have been in error in stating that 
was ‘‘ peaches,’’ " 


usual homely 


° the fryi 
whereas it was pears, and we naturally ; 


that this mistake in the kind of fruit was made. J] Pye 
understand, however, that you are specially concerned phe: 


the kind of fruit referred to, or that this detail mater; 
alters the main facts as to the fatalities. ae 
From Secretary Gorrell to Mr. Thompson. 

Further answering, I must again allude to the same matt 
mentioned in the second paragraph by calling attention to the 
fact that while your office put ‘‘substitute Sawtelle, Colo.” z 
great number of the newspapers did not use the correction 
ordered, but instead made the two distinct cases. a 

You can well understand that with an industry which is jygt 
now struggling anyhow, all of these publications are Z 
lated to do great harm; the canned goods manufacturers of this 
country were no more responsible for the unfortunate wheliashs 
deaths in Los Angeles than was your Associated Press Yet 
the broadcast manner in which it was taken all over the co - 
try has undoubtedly done a great deal to prejudice thé ies 
of the consuming public and thereby curtailed consumption : 

Our Bureau of Publicity has been following this class f 

eases for the last six months and in every instance when he 
have been able to get the truth we have “found that there is 
no foundation for placing the cause on canned fruits and 
vegetables. 
_ A case in mind occurred at Marion, Ind., in December. Oyr 
investigation there proved that while the party was said to 
have been killed by ptomaine poisoning caused by eatin 
canned tomatoes, in point of fact she took ‘‘rough on rats”? 
with suicidal intent. ™ 

Can you blame the canners for being a little over sensitive 
when they are up against these conditions almost daily? 

We will appreciate any co-operation which you can give us in 
the way of impressing your correspondents with being care- 
ful in handling ptomaine poison eases, especially when the 
cause is said to be canned fruits and vegetables. Our inves- 
tigations prove so much to the contrary that we think you can 
afford to urge a little more caution than has been done in the 
past. 

From Mr. Thompson to Secretary Gorrell. 

We are particularly appreciative of your allusion to the high 
esteem in which the Associated Press service is held by the 
reading public of the United States. The other matters re- 
ferred to in your letter have been carefully noted. 


PACKERS PLAN TO CARRY TOMATOES OVER. 

There is a much stronger tone to the market for New 
Jersey tomatoes. Although the packers in that section 
are carrying over a good deal of stock from 1909, 
they figure that it will be just as cheap for them to 
carry these goods into the new season as it would be 
to pack fresh stock, in view of the rather higher prices 
the farmers are demanding for raw material, the 
scarcity of labor, and other items which go to make up 
packing costs. They find it difficult to get buyers up 
to their ideas as to what spot goods are worth, and so 
are making no great effort to effect sales for prompt 
delivery.— Journal of Commerce. 





Want to buy any seed? Use a ‘‘CANNER’? classified ad. 











Look over our catalogue of stock labels. 
Select the designs which please you best. 
Send your order. Do it now, for the time 
is short. If you wish something special, 
write us. 





OVAL & KOSTER 


Label Lithographers 
INDIANAPOLIS 23 INDIANA 






































THE CANNER AND DRIED FRUIT PACKER. 33 
A Sodium Chloride (Salt) . 99.603% 
Calcium Sulphate .299% 
or Calcium Chloride . . 006% 


Better Quality 
Uniform Product 
Properly Filled Cans 


Sanitary Conditions 





Corn Cooker 
Regulators 


GUARANTEE RESULTS 


If the temperature in the 
cooker runs too high or 
too low—you lose. 

To have your tempera- 
ture conditions uniform 
costs you nothing—more 
than that, you actually 
make money because our 


H3M RecULATORS 


save many times their 
costina season. Stop your 
loss now—write to-day. 


The Hohmann & Maurer Division 


Taylor Instrument Companies 
ROCHESTER, N. Y. 


Magnesium Sulphate 

Magnesium Chloride . 
Water. F ; ‘ 157 
Insoluble. . . 005% 


Chemist’s 
Analysis 


We guarantee less than 1-5 of 1 per cent water 


The Question of Purity 


Absolutely pure ingredients and substances in foods 


is one of the most difficult problems of today. 
More than half the salt on the market contains a 
gypsum 
foreign substances which are detrimental. 


Liberty Canning Salt 


is pure; makes a clear brine; is 
quickest dissolving; free from 
impurities. Test it yourself 
and be convinced. 


large percentage of lime, and other 


Write us for samples and prices. 


The Colonial Salt Company 
Akron, Ohio 


D. S. Morgan Bldg., 
Buffalo, N. Y. 


315 Dearborn Street, 
Chicago, Il. 














You have ma- 
chines ofn 
which youvary 
the speed; 


Just a Matter of Figures 


How many 
times a day? 
10? How much 
time does each 
change con 

sume? 10 min- 
utes? 10x 10= 
100 minutes— 
1-6 the capac- 
ity of your 
machine lost. 


How many men stand idle—a half dozen? 600 
minutes (10 hours) lost. If you run 300 days a 
year it’s a neat sum, besides 16 2/3% greater 
output you could have had without increasing 
operating expenses if you had used 


“The Reeves”? Variable Speed Transmission 














A small crank is placed beside the machine tender ; 
he turns the crank to change the speed, the work 
goes right on, nobody idle, no extra expense. 
It’s so simple anybody can operate it, and it 
lasts a lifetime. 


Write today for catalog 


REEVES PULLEY CO., 


COLUMBUS, 
INDIANA 














34 THE CANNER AND DRIED FRUIT PACKER. 


CANNING SPECIALTIES: PRESERVED TURKEY.* 

Before describing the technical process the pecular 
position of the turkey in the American market may be 
briefly noted. Ly far the largest number of turkeys 
consumed by the public figures in the annual feasts of 
Thanksgiving and Christmas. Turkey is often found 
on the menus of good hotels, but the generality of peo- 
ple only think of turkey twice a year. There are a 
number of reasons for this limitation upon the con- 
sumption of turkey, the most obvious being the high 
cost of a whole, well-fattened turkey. As matters now 
stand, it is practically impossible to purchase turkey in 
the American market without buying a whole bird; if 
the family is small, the bird cannot be eaten at one 
meal, and the cook is confronted for several days with 
the problem of utilizing the left-overs. If now it were 
always possible to buy a half or a quarter of a turkey, 
suitably prepared, doubtless small families, and families 
of small means, would make a demand for turkey that 
would do much to stretch the turkey season throughout 
the vear. This is one of the many opportunities for the 
small canner, or the large one, to utilize his factory and 
its personnel during the “off season.” Following are a 
few recipes employed in packing turkey for the German 
market. 

The preliminary handling of the bird is as follows: 
It is plucked and singed in the usual manner and 
drawn. The wings, neck and legs are cut off and the 
gizzard, heart and liver are cleaned. The larger tendons 
are removed from the drum-sticks as far as this is 
possible. 

Stewed turkey—The birds need not be young, but 
should be well drained. After being subjected to the 
usual preparations they are to be filled with a stuffing 
made of softened white bread, chopped veal and a 
farce made of spices and eggs, to which may also be 
added the gizzard, etc. The bird is then sewed so that 
it will retain its form. A few slices of bacon are at- 
tached, the whole placed in a kettle and covered with 
a thick vegetable broth (finely chopped carrots, etc.). 
Some beef and ham bones, which have not been de- 
prived of all meat, are added, together with season- 
ings, such as onions, salt, pepper, bay leaves, cloves, 
etc., and a little white wine. The turkey is slowly 
stewed (boiling being avoided) until it is about three- 
quarters done, a point which will be reached in a few 





hours. If the trimmings (wings, liver, etc.), are des- 

* Compiled from Florida Sta. Rpt. 1908, pp. 105-109. U. S. Dept. 
Agcr.. Office Expt. Stas. Ann. Rpt. 1907, p. 29. Jour. Home Econ., 
1 (1909). No. 3, pp. 261-266. Jour. Indus. and Engin. Chem., 1 
(1909). Nos. 6, pp. 333-340, 7, p. 436. 


See also Pure Products, Vol. V., p. 403. 


tined for other uses (see following recipe), they may 
be conveniently stewed along with the rest 6f the 
bird. After the turkey has been sufficiently stewed 
the broth is worked into a thick gravy with browned 
flour, the turkey is properly sliced and placed in cans: 
mushrooms, which have been fried in butter and lemon 
juice, are placed between the pieces, after which the 
gravy is poured in. Between the slices of meat are 
placed disks of the filling. 

Turkey fricassee—A liberal quantity of onions, with 
salt, pepper, thyme, basil, cloves, etc., is browned in 
butter, covered with meat broth, in which the gizzard 
heart, neck, liver, drum-sticks, ete., are allowed to 
cook until nearly done. The pieces of meat are then 
taken out and placed in the cans, together with mush- 
rooms, which have been cooked in butter. The broth 
is sieved, thickened with egg or browned flour, sharp- 
ened with lemon juice, and poured over the meat in 
the cans. If the liver, etc., have already been stewed 
according to the first recipe, they may be simply 
warmed in the broth and filled into the cans. 

Roast turkey—The bird is prepared as for stewing, 
stuffed and sewed up; some pieces of bacon are at- 
tached ; it is then broiled on the spit for one hour and 
then roasted in the pan for two and one-half hours 
more. It is then sliced and packed alternately with 
filling into the cans, the contents of the cans being 
finally covered with a dressing made by browning 
truffles in the gravy left in the roasting pan. * 

The character and flavor of the product can be 
varied by ringing changes on the dressing, which may 
contain chestnuts, currants, almonds, macaroni, olives, 
etc. Various recipes for canned turkey a 1l’Anglaise, 
a la Russe, etc., have been published. In sterilizing, 
the cans containing stewed turkey should be heated at 
116 or 118 degrees Centigrade for sixty or seventy 
minutes; the cans containing roast turkey a couple of 
degrees higher. 

SOD IN ORCHARD. 

Speaking of his experience with sod, Mr. Cox, at a 
meeting of the Western New York Horticultural Soci- 
ety, said that he was obliged to keep his hilly land in 
southern Ohio in grass, and that he also mulched with 
sod. Brown-sedge, according to his experience, is the 
best orchard covering. In his orchards the fruit has 
reached the highest development when grown on 
sodded land, and he also states in favor of the sod 
mulch that most of the prize fruits grown in New Eng- 
land are produced in such orchards.—Fruit Grower 
and Gardener. 

















any small tender fruit. 
waste or injury to same. 
or foreign matter. 


Haller’s Improved 


Fruit Washer 


This machine will wash and cleanse Strawberries, Blackberries, Dewberries, Blueberries, Cranberries, or 
We make them, and will guarantee to wash dead ripe or even over ripe fruit without 
It thoroughly cleanses and extracts all sand and grit, and eliminates all brush, twigs 











THE JOSEPH F. HALLER CO., sHeripanvicte p. o., PITTSBURG, PA. 





Also manufacturers of bottle and can filling Machinery for liquid and semi-liquid products 
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42 Kraut Factories are using Simplex Cabbage Cutting Machinery 








Eee 














The “Simplex’’ Shredder. 


The Simplex shredder is the easiet running, most economical and efficient machine 
ever placed on the market. 








Simplex cutters have proven 
to be the fastest cutting ma- 
chines ever built, and with 
the new adjustable feeding de- 
vices and even tempered knives 
will produce a most excellent 
cut. 


Send for circulars 
describing these ma- 
chines and testimonials 





from users. 

















The “Simplex”’ Kraut Cutter 


The Shredder Manufacturing Co. - Jackson, Michigan 

















JUST ONE BEST 








That's 








Leonard’s Quality Seed 


CANNERS 


Care and Skill make our goods 


UNSURPASSABLE 


Call, or send us a list of your requirements. We 


will please you 


LEONARD SEED COQ., Chicago 
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Personal Paragraphs 





Mr. Frank Goode, of the Louis McMurray Packing 
Company, Pontiac, Iil., was in Chicago on business 
this week. 

Willard G. Rouse, of the Easton Commission Com- 
pany, of Easton, Md., was a visitor on the New York 
market for several days last week. 

William B. Dodd, treasurer of Lewis De Groff & 
Son, of New York, is off on an extended vacation trip 
to the Bermudas and the West Indies. 

Walter B. Timms, of Austin, Nichols & Co., New 
York, one of the best known canned goods buyers in 
the country, has just returned from a two weeks’ pleas- 
ure trip spent at Gloucester, Mass. 

A. J. Tanner, of Tanner Bros., Rochester, N. Y., 
prominent packers of fruits and vegetables, was a vis- 
itor in the New York canned goods trade on Saturday. 
He expects to remain for several days. 

Arthur P. Williams, head of the canned goods de- 
partment of R. C. Williams & Co., of New York, is ex- 
pected back from a ten weeks’ tour of Europe this 
week. E. H. Sayre, of the same firm, will attend the 
wholesale grocers’ convention in Louisville, Ky. 

THE CANNER received a call on Monday from Chas. 
Corby, of the well-known Corby Commission Com- 
pany, of New York. Mr. Corby was passing through 
his old home town enroute to New York from a trip to 
the Pacific coast, and took time to make some calls on 
his old friends in Chicago. 

Jaburg Bros., bakers’ supplies, New York, have just 
celebrated the 25th anniversary of the existence of the 
firm. John and Hugo Jaburg were presented with 
silver loving cups and testimonials by the employees 
of the house. They in turn gave each of their em- 
ployees substantial cash gifts. 

O. T. Day, manager of the Indianapolis branch of 
the Sanitary Can Company, spent a portion of the 
past week in Chicago and tributary territory, returning 
to Indianapolis Monday. Mr. Day is one of the best 
salesmen in any line of canners’ supplies, and has made 
a fine record with his company. 

F. J. Austin, secretary of the American Specialty 
Manufacturers’ Association, left New York on Friday 
for an extended business trip in the West in the inter- 
ests of his association. He will represent the manufac- 
turers at the National Wholesale Grocers’ Convention 
in Louisville in the week of May 24. 

B. G. Gilchrist, representing Gorton-Pew Fisheries 
Company in New York, is out with a circular offering 
1910 pack domestic sardines for prompt shipment from 
Eastport, Me., on the basis of $2.85 per case for 4 oils 
in keyless cans. The price quoted is 15c per case lower 
than the original opening basis named by the firm. 

Jack Gray, of W. H. Nicholls & Co., is soon to make 
his debut as the Frank Chance of the canned goods 
trade. He, it is understood, is getting up a team of 


stars from among the canned goods men on the street 
to give battle on the diamond to the dried fruit boys 
Make-up of the teams and time and place of the com. 
bat will be announced later. 


ROBERT E. O’BOYLE, LIVE WIRE OF THE UNITED 
STATES CANNING COMPANY. 

The accompanying unique illustration shows a like- 
ness oi one of the most wideawake, hustling and suc- 
cessful salesmen in the canned goods line in this coun- 
try, Robert E. O’Boyle, of the United States Canning 
Company. The costume in which he appears in the 
picture indicates that he can dexterously use the busj- 
ness lariat in lassoing a large portion of the trade in 
the extensive territory over which he has control, com- 
prising, as it does, the South and Western and South- 














western parts of the United States. Mr. O’Boyle looks 
after the jobbing end of the business, has been asso- 
ciated with the United States Canning Company for 
several years and enjoys their highest esteem and con- 
fidence. Few traveling men have as large an acquaint- 
ance among the business and other representative men 
of the vast domain over which he travels, and fewer 
still can win and retain in such a large measure their 
friendship and patronage. Mr. O’Boyle is a young 
man of splendid education, tall and prepossessing in 
appearance, optimistic and affable, a master of tact and 
diplomacy, and a pronounced type of the modern young 
American. His successful salesmanship, push and go- 
aheaditiveness have been a decided factor in the largely 
increased sales of the United States Canning Com- 
pany’s products in his territory. 

















| MICHIGAN BEANS FOR CANNERS 


Choice Hand Picked Navy or Second Grades. 
Also Growers of Tomato, Pea, Corn and Superior Garden Seeds. 


S. M. ISBELL & CO. 


Hand Picked Red Kidney 


3: 2: Jackson, Mich. 
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The Schmidt Green Pea Harvester 


Repeated triumphs in the pea fields—that is the test through which the 
Schmidt Green Pea Harvester has come. 
In every pea-growing section of the country, the Schmidt Green Pea Har- 
yester is a familiar name—a name spoken and heard with utmost satisfaction. 
The secret of this lies in the machine itself, in its construction and design, 
its exact fitness for its purpose, the quality of its material and workmanship. 
Among the special features of the Schmidt Green Pea Har- 
yester is the Cutting Bar, which is provided with a special pea 
guard. It is independent of the platform and cuts close to the 
ground like a mower. 
Another feature exclusive to the Schmidt, and patented in the 
United States and Canada, is the arrangement of the 
forks, which are so placed that they will pick up vines 
from 12 to 14 inches in front of the Cutter Bar and de- 
liver them on the platform, whence the rake will dis- 
charge them in gavels or bunches. 

In design the Schmidt Green Pea Harvester is 
simple, symmetrical and compact. It is so con- 
structed that both horses and every part of the 
machine are under full control of the operator from 
his seat. 

This harvester has demonstrated 
upon numerous occasions its en- 
tire ability to handle all kinds of 
peas under both favorable and un- 
favorable conditions. 























The Schmidt Green Pea Har- 
vester is honestly built from se- 
lected materials by skilled me- 
chanics, Time and time again has 
it been put to the most severe tests 
and never yet has it been found 
lacking. It is adequately able to 
stand the ‘heaviest work which 
may be put upon it. 

We would appreciate it if you 
would give your careful consider- 
ation to what the value of this 
machine would be to you. 

If you will write us, we will be 
glad to furnish you with such ad- 
ditional information as you may 


n D ’ i ff— i s ’ ' * s 
reguze, Dont put icon writes F, W. SCHMIDT PEA HARVESTER CO., New Holstein, Wis. 




















Take 
Time 


to write for 
list of users 


of the 

U. S. GAS 
MACHINE 
and you will 
learn that 
many of the 
largest 


Mr. Canner P andi 


Canners 
and 
Can Makers 
are 
Saving from 
50 to 75 
per cent 
by its 
use 














We are receiving duplicate orders from such concerns as W. R. Roach & Co., 
Grafton Johnson, Iowa Canning Co.. Kelley Canning Co., Van Camp Packing 
Co., Waukesha Canning Co, Continental Can Co., etc. 


We make all sizes and prove our claims before you pay us a cent. 
U. S. GAS MACHINE CO., Muskegon, Mich. 

















38 THE CANNER AND DRIED FRUIT PACKER. 





a Ss 
~~ 





ox os Canners’” 


Clearing House «x oe 











Views of “‘Canner” Readers on Various Matters of Trade Interest. You are Invited to Send Us Your Ideas 
for Publication in this Department 
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Iowa Canner Calls Attention to an Inconsistency—-One De- 
partment of Government Calls Cans ‘‘1 Ib.,’’ ‘‘3 Ib.,’’ 
etc., While Another Would Confiscate a Pack- 
er’s Property for So Labeling. 

Kroxuk, lowa, May 3, 1910. 

Epitor CANNER: We note that the census blanks that the 
United States authorities are furnishing for canners to fill up, 
showing the number of cans that they have filled during the 
year 1909, are printed ‘‘1 Ib,’’ ‘£2 Ib’’ and ‘‘3 Ib.’’ cans. 
Since another department of the Federal Government would 
confiscate a canner’s property and possibly send him to jail be- 
sides, for branding his cans with these terms, does it not strike 
yau as rather inconsistent that, with the almost certain knowl- 
edge on the part of the government that in commercial affairs 
‘*1 Tb. eans,’’ ‘*2 Ib. eans’’ and ‘‘3 Ib eans’’ do not exist, they 
should print their blanks in this way? ‘This company in mak- 
ing its report changed all these terms to No. 1, No. 2 and No. 
3, which seemed to us the proper terms for the government to 
use. Yours very truly, 

KEOKUK CANNING COMPANY. 
‘*Experience’’ Sounds a Warning to Tomato Packers. Bids 
Them be Careful of What They Put Into Their Cans 
this Season. Says ‘‘Reduce Your Pack Yourself 
—Don’t Rely On the Other Fellow.’’ 
‘ , May 6, 1910. 

Epiror CANNER: ‘‘The Handwritings on the Wall—‘‘ He 
Who Runs May Read.’’ 

If the warnings sent out by the trade journals and other 
papers mean anything, they mean that the packer of tomatoes 
had better be very careful about the amount of tomatoes he 
packs and also of the quality. 

It was Abraham Lincoln who said: ‘‘ You can fool some of 
the people all of the time, all of the people some times, but you 
eannot fool all of the people all of the time.’’ Our friend 
the jobber by reason of his business experience, is foxier than 
those referred to by Mr. Lincoln. The jobber has been fooled, 
he is paying back the trade and the packer. He is buying very 
few futures in the way of tomatoes, and he is going to con- 
tinue that position. 

The packer without sufficient capital to operate on had bet- 
ter look out; he had better not prepare to pack over what he 





has been in the habit of packing; he had better not contract: 


with the farmer, simply because the farmers want to raise the 
tomatoes. It is not the best idea in the world to accommodate 
the other fellow at your own expense, and that is what it will 
amount to if you contract tomato acreage equal to that of last 
year. 

Then, there is another thing to be considered, and that is, 
that this business of filling 24 No. 3 cans out of one busnel of 
tomatoes, as has been practiced, will not go in the future. The 
authorities at Washington have taken a hand in the tomato 
packing business. Hereafter a can of tomatoes will have to 
contain tomatoes and nothing but tomatoes, and if you under- 
take to sell cheaply and expect to fill the orders based on the 
price you sold the goods for, you are on the road to trouble. 

The truth of the matter is, you have got to come clean, and 
some of you have not been doing it. The quicker you give 
good measure and full value the better off you will be and will 
get more money for your stuff, and enough money to enable 
you to pack something that is right. Of course, you cannot 
do it at the prices you are obtaining for your spot stuff, nor 
ean you do it at the prices that you are obtaining for the 
future goods that are being sold. 


Make up your mind to reduce your pack; do not rely upon 
the other fellow, but reduce it yourself; do your part; make 
up your mind to pack all of the cans that you pack full of 
tomatoes, and then get a price that will permit you to pack 
good quality—or do not sell. 


Respectfully, EXPERIENCE, 





PENDING APPLICATIONS FOR CANNED Goops 
TRADE-MARKS. 

The following trade-marks have been favorably 
acted upon by the Patent Office at Washington, D, ¢ 
Any person who believes he would be damaged by the 
registration of a mark may oppose it. All inquiries 
should be addressed to the Trade-Mark Title Company, 
Fort Wayne, Ind. ; 

Serial No. 39,024. Word ‘‘Glendair’’ and figure of a coat 
of arms placed upon a label. Owner, Edward C. Mathewson, 
New York, N. Y. Used on butters, dried beef, evaporated milk 
tomato-relish, apple butter, eggs and pickles. ; 

Serial No. 44,746. Word ‘‘Morado.’’ Owner, The C, 8, 
Morey Mercantile Co., Denver, Colo. Used on coffee, tea, straw- 
berry jam, currant jelly, olives, black pepper, vanilla extraet, 
maple syrup, cane-syrup, canned corn, canned salmon, seeded 
raisins, canned peaches and rice. 

Serial No. 46,962. Words ‘‘ Mother Goose’’ and figure of 
same riding a goose. Owner, The H. D. Lee Mercantile (Co., of 
Salina, Kan. Used on coffee and canned fruits an vege- 
tables. 

Serial No. 47,679. Words ‘‘ Pick-Me-Up.’’ 
Preserving Co., Baltimore, Md. 
to a chili sauce. 

Serial No. 48,534. Word ‘‘Bell’’ and figure of 
Owner, Akerman & Tuffley, North San Diego, Cal. 
canned olives. 


’ 


Owner, Atlas 
Used on a condiment similar 


same, 
Used on 


SIBERIAN EXPORTS OF SALMON. 

Siberian salmon packers threaten to become danger- 
ous competitors to the American packers on the Pa- 
cific coast, according to John N. Cobb, agent of the 
United States Bureau of Fisheries. Speaking of his 
investigations in the North, Mr. Cobb says: “Amer- 
icans now have cause to know that Siberia is in the 
salmon packing business and that the Pacific coast take 
is not made entirely in this country and Canada. Last 
year the shipments from Siberia were enormous, and 
caused the Americans no end of trouble and worry. 
The fish taken in Siberia and Japan are all a part of 
the enormous Pacific coast run. In Japan great num- 
bers of salmon are caught and packed, but the export 
from that country is no matter for serious worry, be- 
cause the Japs need almost all the fish they can put up. 
The Siberian industry will grow rapidly in the future, 
and almost all the pack from that quarter means ex- 
port, because there are few people in Siberia to con- 
sume the catch.” 


Want to buy or sell some seed? Try a CANNER classified ad. 














ing charges. Rate of Insurance, 55 cents. 








SIBLEY WAREHOUSE & STORAGE CO. 


Telephone, Central 790 and 791 


We selicit your STORAGE. Our Warehouses are in the Center of the Jobbing District. Rail and Water connections, no switch- 
Our Warehouse Receipts are Accepted by All Bankers. 


12 North Clark Street, 
CHICAGO, ILL. 
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The Boutell Manufacturing Company 


MANUFACTURERS OF 


|| Machinery for Evaporators and 


Canning Plants 
OUR LEADERS 


‘‘Triumph’’ Power Parer, 
**Rival’’ Hand Parer, 
**Rochester’’ Slicer 
and our New Force Feed Chopper 






























































** Rival’’-Hand Parer 





We also manufacture “Perfect” 
Slicers, “Sun” Slicers, Pease Rotary 
Slicers, and trimming knives. 





If your dealer does not keep the 
Re -} above and repairs for same 
“Triumph” Power Parer + Write us for catalogue and prices 





The. Boutell Manufacturing Co. 


558 Lyell Avenue : Rochester, N. Y., U. S. A. 
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Canned Goods Notes we we 








The canning factory at Edmore, Mich., is being increased 
in size preparatory for the season’s pack. 

The Plymouth Canning Company’s plant at Plymouth, Ind., 
was sold a short time ago to Dr. R. C. Stephens. 

The Schlenker Canning Company, of Des Moines, Ia., 
which was organized in 1901, has filed a notice of dissolution. 

It has been proposed to re-open the Owatonna, Minn., 
canning plant, provided sufficient acreage can be secured in 
that vicinity. 

A large addition to the canning plant at Dyersville, Ia., 
is’ in course of construction. The capacity of this plant 
will be increased. 

The stockholders of the San Jose Canning Company, San 
Jose, Ill., have elected J. S. Baker president and George B. 
Weimer secretary. 

It is reported that L. R. Lawson has secured a controll- 
ing interest in the Hutchinson, Kas., canning factory and 
will operate the plant this season. 

The Swayzee Canning Company, Swayzee, Ind., will at 
once rebuild its warehouse, wrecked a few days ago by a 
wind storm, which tore the roof off the building. 

An Iowa newspaper says, concerning the Shellsburg Can- 
ning Company: ‘‘ Because of present prices, no tomatoes will 
be canned this season, and nothing but pumpkins and corn 
will be handled.’’ 

We understand that parties from Montrose have pur- 
chased a tract of land at Fruita, Colo., on which to build a 
canning plant. The report does not give the names of any 
of the persons interested. 

The Rochester Canning Company, Rochester, Ind., was 
imeorporated a short time since with $35,000 capital stock. 
Directors chosen were, lL. G. Holz, Julius Rowley, L. E. 
Cessna, D. E. Fletcher and William Hanna. 

The organization of the Leesburg Canning Company, Love- 
land, Ohio, was perfected a few days ago by the election 
of the following officers: C. A. Hopkins, president; J. W. 
Montgomery, vice-president; N. L. Bunnell, treasurer, and 
C. C. Redkey, secretary. 

From the Rochester, N. Y., Advertiser and Union: ‘‘The 
George A. Meister Company is organized to preserve, pickle 
and can fruits and vegetables. It has a capital of $300,000 
and the following are the directors: George A. Meister, 
E. H. Purvis, John W. Barrett and Florence Budlong.’’ 

A canning company has been organized at Abilene, Kas., 
with $10,000 capital stock. A report regarding this concern 
says that ‘‘They will can sweet potatoes first and later 
equip to can any kind of vegetables. R. V. Dyer, J. A. Flack 
and J. I. Foltz are among the directors of the company. 

The Anderson, Ind., Bulletin of May 2 says: ‘‘John Hole- 
man, an official of the Anderson Canning Company, who is 
here to take charge of the acreage of the plant, states that 
800 acres of the ‘Evergreen’ variety of sweet corn have 
been planted for the company this year, but that they will 
use no tomatoes.’’ 

It is reported that a canning factory will be installed 
this season at Nevis, Hubbard county, Minnesota. This 


season tomatoes and string beans will be canned, also blue- 
berries, if the crop has not been damaged by the recent 


KITTRED 
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cold weather; and it is stated that next year corn and 
are likely to be added. _— 


According to a report from Peoria, Ill., a canning plant 
may be installed in the quarter formerly occupied by the 
Peoria Cereal Food Company. Henry Schweitzer, former] 
secretary of the Peoria Pickle Company, is the prime moves 
in the enterprise and will be president of the new concern 
which will be known as the Peoria Canning Company. The 
cannery will put up hominy and corn meal, 4 


A Marion, Ind., newspaper of recent date said: ‘Four 
thousand acres of land, over six square miles, will be devoted 
to the cultivation of tomatoes, to be utilized in the Snider 
Preserve Company’s Indiana plants at Marion, Fairmount 
Tipton and Loogootee. Six hundred acres in Grant county 
alone will be planted in tomatoes. More attention to the 
cultivation of tomatoes will be given this year by the 
farmers of Indiana than ever before. The acreage secured 
by the Snider Preserve Company this year, according to 
the statement of Otto G. Allen, of this city, is double that 
of last year, and the firm has practically quit taking con- 
tracts from the farmers. The indications are that the pre- 
serve company will have as many tomatoes as it can take 
care of in its four big Indiana plants.’’ 





Pickle Notes 








_Work is under way on the new pickle factory at Clinton- 
ville, Wis. It will be a frame building, 60x108 feet, and 
several carloads of machinery for the plant have already 
arrived. 


A campaign in the interests of the Pickarts Vinegar & 
Pickle Company, Leavenworth, Kas., is being carried on by 
the Leavenworth Times to secure home cucumber acreage 
for that concern. The scheme is to grow cucumbers in all 
the vacant lots in Leavenworth. 


THE ONLY MAN THAT EVER KICKED ON EMPSON’S 
PEAS. 

Epilogue: Far as we know, only one man ever 
kicked on Empson’s Peas. His reason: “ ’Twas too 
big a trick to balance them. Rolled off my knife, long 
before I got the goshdarned tiny green things any- 
where near my mouth.” He was most unfortunate; 
he was born too late. He should have come to earth 
much earlier ; he should have met Beethoven, composer 
of matchless “Symphonies” and “Moonlight Sonatas” 
—strange, weird and mystic tone-dreams—who, when 
stricken with palsy, had a knife blade hollow-ground— 
like our now almost obsolete old-style razor—and used 
it to scoop up and hold the peas until they rolled off, 
but into his mouth, instead of on the floor, as ‘twas with 
our well-disposed though unhappy man.—Empson’s 
Peapod. 
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Fruit Notes ost ost 














According to reports collected by correspondents, the crops 
of all California fruits except prunes and cherries will be 
good this year. 3 . ; 

The last weekly market circular of a leading Baltimore 
eanned goods brokerage house says that, ‘‘From present 
indications the coming week will mark the beginning of 
operations here on new packing strawberries. The inquiry 
this week for berries out of new packing has been good.’’ 

The prune crop in the Colusa (Cal.) section will be very 
light. Some orchards will not have enough to pay to harvest, 
while others have fair crops. The average yield over the 
whole country will not be more than a fourth of a crop. The 
damage was done during the flowering season by a heavy 
rain which prevented fertilization of the blossoms. 

Thos. J. Meehan & Co., Baltimore, in their last weekly 
canned goods circular, says: ‘‘Pears continue to be the 
strongest article in the line of fruits in this market and the 
holdings are light, much smaller than usual. Apples are 
being inquired for and they were a little bit more active 


this week. The next season for canning pears and apples is 
a long way off.’’ 

A dispatch from Springfield, Mo., says: ‘‘Col. Jay L. 
Torrey, of Fruitville, was in Springfield the other day with 
ocular proof that the recent cold weather had failed to 
injure in any way the Koshkonong-Brandsville-Fruitville 
fruit belt in Howell and in Oregon counties. He had with 
him branches of peaches thickly clustered and a box of fully 
ripe strawberries. The freeze, Col. Torrey says, caused no 
injury to the fruit crop there, which will be the greatest in 

ears.’’ 

6 The Burt Olney Canning Company, Oneida, N. Y., advises 
THE CANNER in a letter of recent date: ‘‘So far as we are 
able to ascertain from the different fruit growers in sections 
located near our factories at Oneida, Medina and Albion, 
N. Y., the damage done by the recent frost was very slight. 
Unless we have a frost or freeze at a later date we think 
there will be practically no damage done to the fruit crop 
in our immediate vicinity.’’ 

















$69,000.00 | 


SAVED TO THE CANNING INDUSTRY AND 
DIVIDED AMONG THE SUBSCRIBERS AT 


CANNERS EXCHANGE 


Write for Information 
FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


Officially endorsed by The National Canners Association 


FRANE VAN CAMP, Chairman 
Indiana : 


ADVISORY COMMITTEE 
OHAS. 8. CRARY, Treasurer 
polis, ind. Hoopeston, Ill. 
GEORGE G. BAILEY WM. B. ROACH 
N. Y. Hart, Mich. 


me, 
lL. A. SBARS, Chillicothe, Ohio. 

















|S re Be ee ed is he > Be Oo) Ce ee oe OF @ 


LABELS 





On | § i Ow. Cre) 











42 THE CANNER AND Dnl'ED FRUIT PACKER: 








Brokers’ Market Opinions 


Selections from the Weekly Canned Goods Circulars Issued 
by Prominent Commission Firms 








— 








Thomas G, Cranwell & Co. Say Reports Show Packers Con- 
tracting for Less Tomato Acreage. 

Reports we are getting show that packers in this 
contracting very much less acreage than 
last season. We are selling future standard tomatoes 
at 474oc and 671c per dozen for No. 2s and No. 3s 
standards, and we are having a very fair business at 
these figures. There is no snap to the market, buyers 
as well as sellers being indifferent about doing business. 
We are also quoting seconds futures at 424c for No. 
2s and 6214c per dozen for No. 3s f. o. b. Baltimore. 


section are 


Thos. J. Meehan & Co., Baltimore, Note Slowly Increasing 
Demand for Future Tomatoes. 

For future delivery, the number of buyers of toma- 
toes is increasing slowly, and there was during the 
week, possibly, a small increase in the trading in them 
over last week, but there is no visible rush to buy 
thenf, and the canners betray no anxiety to make sales, 
though willing to do business at their quotations. If 
it is true that goods well bought are half sold, the 
owner of tomatoes purchased at today’s prices will 
have no regrets when the time for making delivery rolls 
around. 


H. C. Steckel & Co., Baltimore, Comment on Market for Spot 
String Beans. 

Demand not as good as last week, with 2s standard 
green strings at 524oc, 3s standard green strings at 
75c to 8oc, 10s standard green strings at $2.40 to $2.50 
per dozen, 2s standard white wax at 45c to 47144C¢, 10s 
standard white wax at $2.15 to $2.25 per dozen. 


Strasbaugh, Silver & Co., Aberdeen, Md., Comment on Proba- 
bility of Spot Tomato Advance. 

Buying tomatoes during the past week has been after 
the manner of “ye olden time,” at least so far as volume 
of business recorded, and yet not so far as price is con- 
cerned. Nobody wants to see high prices, at least until 
the planting season is over, and then while it may take 
a shorter time than the telling to discover that spot 
tomatoes are few and exceedingly scarce, which will be 
productive of leaps and sudden bounds. The reforma- 
tion now going on in canning circles is especially 
worthy of note ‘and attention, and will doubtless influ- 
ence the selling price on spot tomatoes. It will also 
make a difference in the conditions which govern the 


prospective pack: Prices remain unchanged from pre- 


vious quotations: 50c to 52'%c for 2s; 60c, 6214¢ to 6x 5c 
for 3s, and $1.75 to $1.80 for 10s, with extra quality 
selling for 5 cents per dozen more. The prospect for 
gene ral buying continues good. 


ROGERS BROS., ALPENA, MICH. 

THE CANNER has received a copy of the illustrated 
industrial edition of the Alpena Evening Echo, and 
among the industries of Alpena mentioned is that of 
Rogers Bros., growers of choice strains of seedpeas 
= beans. The article descriptive of Rogers Bros, js 
1 part as follows: 

‘The foundation of this business was begun in 1875 
by A. L. Rogers, at twenty years of age, on a farm - 
the town of Cape Vincent, New York, left by his 
father, who died in Mr. Rogers’ infancy. 

“Twelve years ago they began growing seed in this 
state, and as the business increased in volume, it be- 
came apparent that Alpena would be a suitable city in 
which to build, and it has resulted in the sale of the 
seed house, office and the company’s property in New 
York, and transferring the main office, seed house and 
storehouses to this city, where buildings of the re- 
quired capacity have been erected and are now occu- 
pied by the compaty. 

‘The firm’s business is increasing from year to year, 
giving to farmers an opportunity to grow seed at a 
profit to them, and thus extending out into portions of 
the best farming lands, establishing a business which 
is far reaching, in which farmers and business men are 
becoming more and more interested. 

“One of the important features of the business is the 
trial grounds of this company, comprising over 1,500 
acres, about one-third of which is in‘a high state of 
cultivation under the manageinent of F. A. Ingraham, 
formerly of Chaumont, N. Y. In this department are 
employed from twelve to thirty men, as the season 
demands. 

“On these experimental grounds A. L. Rogers gives 
special attention to selecting and developing the choic- 
est strains of seeds that can be grown. 

“The watchword has been ‘quality’ from the start, 
and as time goes on, does not diminish, but is a stronger 
incentive and encouragement to produce the very best.” 


BANKS ARE BACKWARD. 

A good many packers of canned goods are said to 
be finding it a difficult matter to get banks to advance 
them sufficient money to finance the coming season’s 
operations, owing to the slack sales of futures and the 
generally depressed condition of the spot market— 
Journal of Commerce. 
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The “ Wescott ” Binless Peeling Table 


It is absolutely sanitary. 

Requires minimum power to 
operate. 

Saves: 10 per cent in ton- 
nage. 

Runs in either direction. 

It handles tomatoes or fruit 
without dumping, bruising 
or mashing. 

































Let us figure on your requirements. 


Tomato Washers, Scalders and Steamers 
Hand Packers, Cooling Tables, Etc. 


The Jeffrey Manufacturing Company 


Columbus, Ohio 


























YOU NEED THE BEST CAN MARKER THAT MONEY CAN BUY 


Order it now and get the matter off veur mind. 










RYDER CAN MARKER 
Simple in construction. Easy }j 
and positive in action. Ready 
for first and everycam. Type 
changes for different grades 
instantaneous. Adjustment to 
different size cans quick and 
‘ accurate. Equipment ef type- 

we bolders and rubber type com- 
plete with every machine. 
Minimum of ink evaporation 
and type renewals. Mechani- 
cally designed and mecbani- 
eally built Fully tried out in 
nine different factories in New 
York State, season ’08. Perfect 









CANNING BOXES 


AND 


BOX SHOOKS 


IF YOU ARE NEEDING 


Boxes 


Telephone us and we will ship 
them immediately 






















































in efficiency. Lasting in dura- 
bility. Fully guaranteed. 
Send for list of users, testimonials, etc. 


S. M. RYDER & SON, “i4G45“ NEW YORK 
SPRAGUE CANNING MACHINERY 60, “S‘Wabash Avenue, CHICAGO 










































Made up boxes always in stock 
for quick shipment 









Bell-Coggeshall Box Co. HAWKINS UNIVERSAL EXHAUSTER 

























Incorporated View showing top removed 
Th’ Best Continuous Automatic Exhauster. Furnished 
L ° ° Any Size and Any Capacity Desired. 
ouisville, - Kentucky For further particulars address 
3’ 
i ‘ SPRAGUE CANNING MACHINERY CO. , 








Ly 


5 Wabash Avenue, CHICAGO 
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Want Advertisements. 


Te Iasure Insertion Under This Heading Copy for Waat Advertisements Should be im Thies Offies 
Not Later Than Tuesday. 
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POSITIONS WANTED. 





WANTED—Position by expert corn processor for July, 
August and September. Best references. Address ‘‘B. E.,’’ 
care THE CANNER. 





WANTED—Position as canning factory manager. Experi- 
ence and best of references given on application. Address ‘‘L. 
E. L.’’ care THE CANNER. 





WANTED—Position as superintendent-processor by a com- 
petent eanned goods, pickle and condiment man. Address 
‘Canned Goods,’’ care THE CANNER. 





WANTED-—Situation by a first-class, high-grade catsup cook. 
I thoroughly understand making catsup and pulp without the 
use of a preservative; also am experienced processor on full 
line of fruit, vegetables, pork and beans, kidney beans, etc.; 
twelve years’ experience; good references. J. K. Ketchem, 
207 S. Front St., Hamilton, Ohio. 





WANTED—Young married man, 31, wants to connect with 
good brokerage firm as salesman or sales manager. If you 
have an opening for a high-grade man and willing to pay for 
results, address ‘‘ Box D, 736,’’ care THE CANNER. 








EXPERIENCED HELP WANTED. 





WANTED—Experienced vegetable and fruit canner. Ad- 


dress ‘‘H. B. J.,’’ care THE CANNER. 








MACHINERY WANTED. 





WANTED—To purchase at once a full line of up-to-date 
canning machinery. Address The Leesburg Canning Co., Love- 
land, Ohio. 





MISCELLANEOUS. 





WANTED—Medium-sized fireproof office safe. Must be cheap. 
State inside dimensions and price when replying. Traverse 
City Canning Co., Traverse City, Mich. 








BOOKS ON AGRICULTURE. 





WANTED—To sell the work entitled ‘‘ The Book of Corn,’’ 
by Herbert Myrick, assisted by A. D. Shamel, E. A. Burnett, 
A. W. Fulton, B. S. Snow and other specialists; illustrated; 
upwards of 500 pages; cloth bound; price, postpaid, $1.50. 
Address THE CANNER Publishing Co., 5 Wabash Ave., Chicago. 




















FOR SALE 


FOR SALE—‘‘ The Book of Corn.’’ This is a work of 500 
pages by»Herbert Myrick, assisted by B. S. Snow and other 
corn specialists. Profusely illustrated. Price, $1.50 postpaid. 
Address THE CANNER Publishing Co., 5 Wabash Ave., Chicago. 

















FACTORIES. 





FOR SALE—Modern equipped cannery, in excellent condi- 
tion, that cost $6,000. Located in fine peach, tomato and po- 
tato community. Will sell at a bargain. 
Canning Co., Orrville, Ala. 


Address Orrville 


FOR SALE—New box and wood factory sacrificed, easy terms 
Large stock lumber. Healthy locality near Memphis, Own. 
ers inexperienced. Address, Bank, Halls, Tenn. 


A REAL BUSINESS OPPORTUNITY. 


FOR SALE—A canning factory, complete; 20,000 capacity; 
50,000 No. 3 ‘cans with cases; 100 acres tomatoes under con- 
tract; price $6,500; 450-acre farm, $25 per acre; all located 
in and near Kingswood, Ky., the seat of Kingswood College, 
Address C. L. Beard, Hardinsburg, Ky. 











FOR SALE—1 Buffalo Kraut cutter, No. 2; 1 continuous 
tomato scalder; 1 Merrill & Soule rotary corn silker; 1 M. & §, 
double corn mixer; 1 Advance corn cooker and filler; 2 
Sprague corn cutters, style 90 and 93. As we have no use for 
the above, owing to having discontinued packing corn, will 
sell cheap. Address ‘‘B. J., Box 478,’’ care THE CANNEL. 





For Sale—One Invincible bean grader, one single-geared 
corn filler, both in perfect working order and in as good 
condition as new. Address H. R. R., care THE CANNER. 


FOR SALE—4 Baker Horizontal Square Steam Chests, 
complete with trucks; 1 Cuykendal Mixer. Address ‘‘T, G.,” 
care THE CANNER. 


FOR SALE—Model M. or M. A. cutters; 40 x 72 Niagara 
retort; Harris hoist; Bucklin cyclone pulp machine; Burn- 
ham and Conant cookers; M. & S. silkers; Sprague exhaust 
boxes; Stevens power and foot tomato fillers; Baker double 
pump scalders; can shaker fillers; power apple parers; car 
bureters; blowers; trucks, crate lids, firepots; capping steels; 
pea blanching baskets; 14-qt. fiber buckets; fine 4-color and 
gold embossed labels, 20c per M., 40 to 100 H. P. boilers, 8 to 
100 H. P. engines, ete. Hawkins, Cox, Remington cappers, 
Jersey Queen and King tomato fillers, Auto tipper, Hawkins 
dise exhausters. Part of these goods never used. Give mea 
chance to figure with you. I stand back of my guarantees. 
Address Hugh Ross, Woodbine, Pa. 


FOR SALE—Used hydraulic press, 4inch rods, racks 6x6, 
weight 24,000 pounds. Address. 


Qari bart 


Chicago, IL, 


FOR SALE CHEAP—Complete equipment for a 10,000 
Sanitary Can capacity canning plant, used one year, and in- 
eluding Max Ams double seamer, open and closed kettle, en- 
gine, boiler, etc. Also about 25,000 No. 3 and 30,000 No. 2 
sanitary cans in first-class condition. Address C. E. Murray, 
Decherd, Tenn. 

















FOR SALE—Two No. 10 King Tomato Fillers with ex- 
haust attachments. These fillers have only been used one 
season and are as good as new. The exhaust attachment is an 
excellent idea, doing away with all other exhaust. Thess 
machines cost $215 each; I will take $100 each. Apply to 
Geo. W. Evans, Aberdeen, Md. 





FOR SALE—Second-hand Knapp Labelers, rebuilt to latest 
model, with new lap-pasting device especially adapted to 

label dented cans. 

These machines have all the new improvements, and we guar 
antee them to work as well as new. 

We will allow the full amount paid towards new Knapp Labd- 
ers any time within one year from date of purchase. 

These devices are new and not contained in second- 
Knapp machines offered for sale outside of our house. We 

have no agents. Address The Fred H: Knapp Company, 

Westminster, Md. 
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FOR SALE—600 bushels choice Alaska pea seed, surplus 
stock, 1909 crop. Address Dundas Canning Co., Dundas, Wis. 


FOR SALE—Thirty bu. Horseford’s Market Garden Pea 
seed, Leonard Seed Co., 1909 crop. Price $4.00 per bu. Ad- 
dress ‘‘Box H 472,’’ care THE CANNER. 











FOR SALE—Choicest Stowell’s Evergreen sweet corn seed; 

guaranteed pure as the purest and of stronger vitality than 
Eastern grown seed. Address Dobry Sweet Corn Seed Co., 
St. Paul, Neb. 


FOR SALE—2,000 pounds pumpkin seed saved from choice 
specimens of Indiana pumpkins. Write The Van Camp 
Packing Company, Indianapolis, Ind. 


SEED CORN FOR SALE. 
. FOR SALE—Fifty bushels Clark’s Country Gentleman seed 
corn. Will accept best offer. Waukesha Canning Co., Wauke- 
sha, Wis. 











SEED PEAS FOR SALE. 

FOR SALE—Five hundred bushels Alaskas at $2.75 per 
bushel. Five hundred bushels Advancers at $3.50 per bushel 
and three hundred bushels Horsford’s at $3.50 per bushel. 
Waukesha Canning Co., Waukesha, Wis. 








MISCELLANEOUS. 





FOR SALE—Hardy, field-grown, Stone tomato plants by 
the million; big, stocky plants, carefully packed in damp 
moss, $1.50 per thousand. Address J. C. Kimmell, Ligonier, 
Indiana. 


FOR SALE—Tomato plants; strictly field grown; no hot 
bed at all. Apply Geo. T. Parrish, Cedar Hill, Tenn. 


FOR SALE—An authoritative work on the culture of aspara- 
gus, by F. M. Hexamer. The book is illustrated and contains 
174 pages. Price, 50 cents postpaid. Asparagus is a product 
offering a rare opportunity to canners to make money on, as 
supply is always smaller than demand, and this condition has 
been emphasized by the recent destruction of more than 50 per 
cent of the asparagus fields of California, where the bulk of the 
American pack is made. Order through THE CaNNER Publish- 
ing Co., 5 Wabash Ave., Chicago. 














PROMINENT PACKERS WHO USE UNITED STATES 
GAS MACHINES. 

The United States Gas Machine Company, manufac- 
turer of fuel gas machines at Muskegon, Mich., has 
just issued a circular letter giving the list of prominent 
canners who have placed duplicate orders for U. S. gas 
machines this season after trial: 

Sears & Nichols Company, Chillicothe, O. 

Onalaska Canning Company, Onalaska, Wis. 

Plymouth Canning Company, Plymouth, Wis. 

Chas. A. Yunker & Co., Fairwater, Wis. 

Western Grocer Mills Company, Marshalltown, Ia. 





Hampton-Kelley Canning Company, Hampton, Ia. 

Corn Products Refining Company, ‘Chicago, III. 

The company also publishes the following list of 
canners who will use its machine this season: 

W. R. Roach & Co., Hart, Mich., two more. 

Grafton Johnson, Greenwood, Ind., three more. 

Dickinson & Co., Eureka, Ill., one more. 

Iowa Canning Company, Vinton, Ia., two more. 

Continental Can Company, Baltimore, Md., one 
more. 

Kelley Canning Company, Waverly, Ia., one more. 

Waterloo Canning Corporation, Waterloo, Ia., one 
more. 

Van Camp Packing Company, Indianapolis, Ind., 
one more. 

This circular letter says in conclusion: “The U. S. 
System uses the lowest grade of gasoline, showing a 
saving of 50 to 75 per cent over other systems, and 
will last a lifetime. It meets the requirements of the 
insurance underwriters, and we are ready to place a 
machine in your plant on thirty days’ trial, you to 
decide whether or not it is what you want.” 


. CHICAGO HOME-COMING PLANNED. 


Chicago is to have a Home-Coming Week that. will 
surpass anything of the kind ever carried out, if pres- 
ent plans carry. At the last meeting of the Convention 
Bureau of the Chicago Association of Commerce the 
matter was taken up, and the work of arranging the 
details was left in the hands of Chairman Jacob L. 
Kesner, of the Convention Bureau Committee, and 
Curt. M. Treat, secretary-general manager. The exact 
date has not been decided upon, but August, 1911, is fa- 
vored, and it is proposed to make the event so novel 
and featureful that it will draw to Chicago tens of 
thousands of people who claim this city as their home, 
as well as many visitors from all parts of the United 
States and Canada. 

At an early date a general committee, representing 
all lines of business, will be selected and the matter of 
settling the exact day and arranging the program will 
be left to it. The matter of holding a Home-Coming 
has been suggested to the Association of Commerce 
by many citizens and former residents of Chicago. It 
was not taken up earlier on account of other big events 
that claimed the attention of the Convention Bureau. 
So insistent have been the requests of late that it was 
deemed advisable to take action. 


A CANNER classified ad. will find a buyer for that used ma- 
chine. 











CLIMAX 


PEA WEIGHERS, CONVEYORS and 
ELEVATORS 


QUALITY PEA SEPARATOR 


We are making a specialty of this machine which 
separates the TENDER from the HARD peas. 


Let us show you what it has done, and what it 
will do. 


Climax Machinery Co., Indianapolis, Ind. 








HOCCG & LYTLE 


Limited 


Growers of 


Peas and Beans 


Head Office 
TORONTO, CANADA 


Branches at 
PICTON, CANADA PORT HURON, MICH 
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Pure Food Progress 





Bureau of Food and Drug Inspection Issues More Notices of 
Judgment. 

Among several notices of judgment just issued by 
the Board of Food and Drug Inspection at Washing- 
ton are the following of interest to readers of THE 
CANNER: 

Number 273 refers to the adulteration and misbrand- 
ing of powdered milk, the product of the Ekenberg 
Milk Products Company, Cortland, N. Y. It was made 
from milk from which 75 per cent of the butter fat had 
been abstracted. 

Number 274 refers to the misbranding of vinegar, 
the product of the Harbauer-Marleau Company, To- 
ledo, O. It was found to contain a foreign substance 
and artificially colored. 

Number 278 refers to the adulteration and misbrand- 
ing of vinegar, the product of R. M. Hughes & Co., 
Louisville, Ky. It contained a foreign substance and 
was artificially colored. A fine was imposed. 


Indiana Food Commissioner Says ‘‘Original’’ Means Outside 
Case. 

In interpreting the section of the Indiana pure food 
law in which the term, “original, unbroken package” is 
used, Indiana Food Commissioner Barnard takes the 
stand that it means the package or case in which the 
goods are shipped, and not the individual packages con- 
tained therein. The Indiana law is almost identical 
with the federal food and drugs act, and the commis- 
sioner’s ruling followed a letter from the U. S. Depart- 
ment of Agriculture defining the government’s stand 
in the matter. Heretofore the Indiana law was inter- 
preted differently. 


Coloring Allowed in Food Products, if Approved. 

The Board of Food and Drug Inspection has issued 
decision No. 117, sanctioning the use of certified colors 
in foods when such colors are not used to conceal dam- 
age or inferiority. A strong objection is voiced against 
colors containing arsenic. The decision reads as 
follows: 

Food inspection decision No. 76, published July 13, 
1907, gives a list of seven coal tar dyes which may with- 
out objection from the Department of Agriculture be 
used in foods until further notice. Food inspection de- 
cision No. 77, published September 25, 1907, provides 
for the certification of dyes. Food inspection decision 
No. 77 was amended March 25, 1909, by food inspec- 
tion decision No. 106. Some manufacturers have suc- 
ceeded in producing the seven colors under the condi- 
tions outlined in food inspection decision No. 77. Cer- 
tified dyes are now on the market. Certified dyes may 
be used in foods without objection by the Department 
of Agriculture, provided the use of the dye in food does 
not conceal damage or inferiority. If damage or in- 
feriority be concealed by the use of the dye the food is 
adulterated. Uncertified coal tar dyes are likely to con- 
tain arsenic and other poisonous material which, when 
used in food, may render such food injurious to health 
and, therefore, adulterated under the law. 

In all cases where foods subject to the provisions of 
the food and drugs act of June 30, 1906, are found col- 
ored with dyes which contain either arsenic or other 
poisonous or deleterious ingredient which may render 
such foods injurious to health, the cases will be reported 
to the Department of Justice and prosecutions had. 


The department is in possession of facts which show 
that there are so-called vegetable colors on the market 
which contain excessive quantities of arsenic, hea 
metals and contaminations due to imperfect or incom- 
plete manufacture. While the department has raised no 
objection to the use of vegetable colors per se, yet the 
use of colors even of vegetable origin open to the objec- 
tion of excessive arsenic, etc., should not be used for 
coloring food products. 


Board of Food and Drug Inspection Hears Testimony Rela- 
tive to Canned Eggs. 

The Board of Food and Drug Inspection held a pub- 
lic hearing a short time since in regard to canned and 
dried eggs, a product used largely by bakers. Dr, S, 
J. Crumbine, of the State Board of Health of Kansas, 
was present, more for the purpose of finding out the 
opinion of the federal board than to contribute much 
testimony. 

H. J. Leith, of the Leith Company, Boston, Mass., 
was the principal witness, and took up most of the time 
at the hearing. Mr. Leith said that he was convinced 
that a certain portion of the dirt found in eggs gets into 
them before the manufacturers begin to prepare them. 
This dirt, he presumed, worked its way through the 
shell and membrane covering the eggs. When asked 
for proof of this by a member of the board, the witness 
said he was unable to prove it, but was convinced of it 
in his own mind. 

Dr. H. W. Wiley remarked that it was the intention 
of the Federal authorities to keep out of interstate com- 
merce all eggs found to be decomposed and filthy. 

Mr. Keith went on to say that he used some spot eggs 
in his product and therefore offered for sale three 
grades, the absolutely pure eggs being the first grade 
and the spot eggs forming the second and third grades. 

A. V. Harris, representing the National Bakers’ Eggs 
Company, of New York City, said his firm never used 
the spot eggs because there is a popular opinion against 
them. Mr. Keith replied that he is interested in the 
high cost of living question, and that he believed so 
long as a product can be used he did not believe in 
throwing it away merely to safeguard against impurity. 
He believed in giving to the public all stuffs suitable 
as food. 


ASPARAGUS TO BURN. 

In California vegetables, the canned asparagus mar- 
ket shows little of interest this week, most of the larger 
orders for present requirements in the East and on the 
coast having been placed. There is still some business 
for early requirements to be placed from the middle 
western territory. Growing weather has been excellent 
for asparagus recently, and it has been coming into 
San Francisco market so very heavily as to make it ab- 
solutely impossible for the trade in the various lines 
to take care of the “grass” at any price, and some has 
even been cremated to get rid of it. This, however, 
does not affect canners materially, except the local 
San Francisco plants, as most of the requirements of 
the plants in the growing districts were arranged for 
in advance of the season.—California Fruit Grower. 


POPE OPENS CHICAGO OFFICE. 

The Pope Tin Plate Company, of Pittsburg, Pa., has 
opened Chicago offices at 204 Dearborn street. The 
Pope people are among the best known manufacturers 
of tin plates in the United States. 
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Ess ey 


EIGHTEEN PLANTS 


Equipped with modern machinery and 
operated by skilled labor, enable us to 
set the pace in Tin Plate manufacture 


SPECIFY THE STANDARD BRANDS 















































“AMERICAN ———a——- = CHARCOAL [/ i 
=ANERICAN-—==_AA —— CHARCOAL ge: 
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American Coke 

American Best Coke 
American Kanner’s Special 
American A Charcoal 
American AA Charcoal 
American AAA Charcoal 
American AAAA Charcoal 
American AAAAA Charcoal 


Classified according to the amount of Coating. 





Note:—AmeErRIcAN COKE is an everyday plate, made better 
to-day than ever before, in this country or abroad. Instead 
of substitutes or plates equal to, specify the standard brands 


“AMERICAN” 


American Sheet anaTin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 
Manufacturers of SHEET AND TIN MILL PRODUCTS of Every Description 


DISTRICT SALES OFFICES 











Chicago Denver New Orleans Pittsburgh San Francisco 
Cincinnati Detroit New York Portland St. Louis 
Philadelphia 


Export Representatives: UNITED STATES STEEL PRODUCTS EXPORT COMPANY, New York City 
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Can Machiner 





Our New Automatic Heading and 
Squeezing Machine 


For Square, Oblong and Oval Cans 


These machines will increase 
your production from 40 to 60 
per cent without increased cost. 
Skilled labor not required. 
Time necessary to change sizes, 
six minutes. Don’t forget, we 
also make a general line of can 
maker’s machinery. 


The Ghas. Stecher Go. 


Not Incorporated 


23 South Jefferson Street 
CHICAGO, ILL. 


Designers and manufacturers of special auto- 
matic machinery, machine tools, presses and 
dies; also manufacturers of can earing machinery. 


EXPORTS OF CANNED FISH, VEGETABLES AND 
CURED FRUITS DURING NINE MONTHs, 

The following tables, compiled from figures reported 
by the Department of Commerce and Labor, Wash. 
ington, D. C., shows exports of canned vegetables and 
fish, also cured fruits, during the nine months endin 
March, 1910, as compared with the same period in the 
preceding year: 

Nine Months Ending Mareh— 
1909. 1910 
Quantities. Values. Quantities. Vv 
Fish, alues, 

Salmon 
Canned, Ibs... .34.121,853 $3,258,586 59,186,889 #5 707 

Exported to— alte 


United King- 

dom ........22,040,660 2,176,591 43,009,002 563 x0 
British North 4,563,574 

Ameri¢a .... 229,742 21,751 98,782 7. 
West Indies and i ate 

Bermuda .... 378,776 38,521 578,155 55 ane 
Colombia ...... 39,506 3,971 81,767 “tan 
Other South : 

America .... 1,125,589 93,434 2,077,809 515 
British East —— 

ae 756,352 66,723 942,639 76,846 
Hongkong .... 94,616 8,857 107,926 10.907 
DOMME os cia,5 14,022 1,152 2,918 266 
British Austral 

ee 5,694,220 588,961 5,446,348 548,652 
British Afriea. 375,600 36,655 302,126 31,960 
Other countries 2,842,770 221,973 6,539,417 483 268 
Canned _ fish, : 

other than 

salmon and 

ng Aki ap dows brs RDO FOT  ..cinceasx 185,466 

Shellfish— 
I, a: sca.e 8)accrune 6 ayoreun do ld} ire 467,074 
Cg eee 3 ia : 262,858 


Fruits and Nuts. 
Fruits— 
Apples, dried, 


UR Pe 30,667,834 2,155,900 23,905,986 1,973,773 
Apricots, dried, 
RE eT 16,044,205 1,464,186 11,539,251 1,169,416 
Peaches, dried, 
. aarins a ects 1,598,131 110,996 1,951,524 116,633 
Prunes, lbs... .17,967,749 912,154 83,357,392 3,749,549 
Raisins, Ibs.... 6,639,016 399,068 7,112,600 351,568 
All other, green, 
Pipe, OF @ried... +005. Rt. Ze 1,546,886 
Fruits, Prepared or Preserved— 
Ee eee ts ee 2,507,930 
Vegetables. 
Vegetables, 
canned ..... a ncaa 3) re 574,010 


All other, 
ineluding 
pickles and 


eer ee ‘Co fae ni 925,911 
p | eee wel ee DAME a. bv0ee 3,131,431 


THE HOUSE FLIES. 

See the city with its flies; 

Deadly fiies! 
What a world of sickness and of death 

The word implies! 
How they’re swarming, swarming, swarming, 

In the summer’s balmy air; 
Every residence they’re storming, 

On the edibles they’re forming, 
And they leave death’s message there! 
With their specks, specks, specks, 
Typhoid germs, consumption flecks 
And other dread diseases which most frequently arise 
From the flies, flies, flies, flies, 

Flies, flies, flies— 
From the filthy visitation of the flies! 

; —Pensacola Journal. 


NOT PARTICULAR. 
‘¢What kind of a man would you like for a husband {’’ 
‘¢Oh, either a bachelor or a widower. I’m not particular 
which,’’ 
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— FOR 


Packers’ Cans 


POPE 
“Clean & Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES: EASTERN OFFICE: 
PITTSBURGH, PA. 29 BROADWAY, NEW YORK CITY 
CHICAGO OFFICE, 204 Dearborn St. 















































SCALDER 4% WASHER 











The Cox Scalder—(Hot Water) 


This Machine is Extensively Used as an 


Apple Washer 


For Further Particulars Address 


SPRAGUE CANNING MACHINERY COMPANY 


5 WABASH AVENUE :: :: CHICAGO, ILLINOIS 


























lf you will use the Blakeslee 
Simplicity Can Righting Machine 
i “1 will be impossible 
Repaiet for a can to enter 
4 ya your filler bottom 
Be end up. 

The Cans will 
roll by gravity and 
thus do away with 
all expense of truck- 
ing. 

The machine is 
adjustable for No.2, 
No. 2% and No. 3 
cans. 

All parts of the 
machine are pinned, 
therefore there is no chance for it to get out of 
adjustment. The users say it will save its cost the 
first season. Can you ask for a better endorsement 
than this? 

Ask more about the machine. Address 


The Huntley Mfg. Co. 
Silver Creek, N. Y. 


Or the manufacturers 


Burden & Blakeslee, Cazenovia, N.Y. 





Morral Bros. 
Morral, O. 














SPECIAL EASTERN ACENT FOR 
The ‘‘Sprague”’ 
Line of Canning Machinery 


“‘Hawkins”’ Continuous 














IF Capper, “Jersey Queen” 

IT IS Filler, Model ‘‘M” Corn 

ae Cutter, Corn Cookers, 

FACTORY, Silkers and all 

1 SELL IT. Machines for 
Canning 

Cans, Shooks, Purposes 


Solder, Crates, 
Climax Flux, 


“Lockwood” 
Gas Machines, 


Tools, Etc., Etc. 


500 Page Catalogu 
for the Askin 


Don't Worry, 
ask me, I'll 
get it for you 


Correspondence Solicited 


My Motto: 
The Buyer Must be Satisfied 
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ESSENTIALS OF CABBAGE GROWING. 

Prof. S. Fraser, Livingston county, New York, writ- 
ing in American Agriculturist, says that, “I believe 
that one of the best crops to precede cabbage would 
be alfalfa. lf manure is available the land may be 
manured, although many growers prefer not to do this. 
In this locality we prefer fall plowing for sod land. 
Where the soil is light, or tends to run together during 
winter or early spring, it might be better to spring 
plow. The land may be kept well harrowed until the 
cabbage is planted, in order to clean it. 

“Last season, not having a cabbage planter and not 
wanting to buy one, our land was prepared and marked 
as for corn. Since the crop was Danish, the rows were 
made 28 inches by 30 inches, using cultivator teeth on 
the marker and five or six rows were marked at once. 
The land was prepared as fine as possible and then 
about eight seeds were dropped to a hill; these were 
covered by just a little stubbing of the toe, which 
caused a little earth to fall over the seeds; at the same 
time the foot compacted the earth around them. It did 
not take long for the men to become accustomed to this. 
For a man in a small place it is a very economical way 
of planting. As the seeds germinate in three or four 
days, cultivation was begun immediately. As soon as 
the plants were grown a half-inch or so high they 
were thinned to two, and any misses were filled in. I 
think this is so satisfactory that I shall plant more an- 
other year, since the plants are not checked by trans- 
planting. 

Fertilizers. 


“I find that lime is of particular benefit to cabbage in 
many cases. A ton to the acre is applied a few days 
before sowing the seed. My method is to purchase 
lump lime and slake it in the field by pouring water on 
it as it is thrown from the wagon on the pile. I have 
found that with the lime we are purchasing it requires 
about three gallons of water to slake a bushel, which 
makes about five shovelfuls. The wagons unload and 
two men throw water on the pile in about this propor- 
tion. The pile of lime is allowed to stand as long as 
necessary ; if it is convenient it may be spread the next 
day, or it need not be spread for a couple of months. 
When a car load is put in a pile, even when heavy 
rains come on, little more than a half-inch of the 
surface becomes pasty ; this then protects the bulk. 

“The slaked lime is spread by hand from the sides 
of a long wagon and is immediately harrowed in. I 
prefer to keep it near the surface as long as possible, 
and for that reason advise applying it after the plowing 
and about a week before sowing the seed. Fertilizers 
may be applied partly before the crop is sown; for 
instance, any acid phosphate or muriate of potash may 
be applied before this time, while nitrate of soda and 
part of the acid phosphate should not be applied until 
after the crop has started to grow fairly well. At the 
New Jersey experiment station it was found that cab- 
bage would pay well for as high an application as 300 
pounds of nitrate of soda to the acre. It is better to 
apply this as three top-dressings of 100 pounds each, 
at intervals of something like two weeks. If the season 
is dry, then the application of the nitrate of soda and 
cultivation every second day will show wonderful re- 
sults. The easiest way to apply this is with one of the 
hand fertilizer distributors. The wheelbarrow should 
be suitable for the man on a small place. It is im- 


portant that fertilizers like nitrate of soda and acid 


phosphate shall not come in contact with the foliage 
since they will burn it. : 
Insects, 

“In parts of New York the root maggot has done 
considerable damage, and it has been found advisable 
to start the plants under cheese cloth. This matter 
was investigated by the New York state experiment 
station, and this method of growing has been adopted 
with good results by a large number of growers of late 
cabbage in western New York. Previous to this it 
was commonly advised to make a heavy application of 
tobacco dust over the seed bed, the idea being that the 
tobacco would not only control the maggot, but would 
act as a fertilizer. 

Seeds. 

“The question of seed is very important. Some 
varieties seem to do better under certain conditions 
than others, and samples of what is supposed to be the 
same variety frequently vary when grown under like 
conditions. The only thing safe to advise is that once 
the variety is found to be suited to a district it should 
be adhered to, and that seed be procured from the 
seedsman who has proved himself reliable. During the 
past year, when sowing the seed as outlined, I find that 
one pound of seed to the acre was required. When 
sown in beds and transplanted I should plan to sow 
about the same amount. Seed costs about $2 or $2.50 
a pound, but if one could only secure seed which would 
throw a larger proportion of fine heads and fewer culls 
it would be profitable to pay two or three times this 
amount.” 


FOREIGN TRADE OPPORTUNITY. 

No. 4851. Fishing Supplies—A report from an 
American consular officer in western Europe states that 
a business man in his district wishes to receive cata- 
logues and price lists of fishing nets to be used in sar- 
dine fishery. Correspondence should be directly with 
him, but manufacturers of all sorts of material used 
in deep-sea fishing, trawling, etc., would do well to 
send to the consular officer submitting the report full 
catalogues with price lists and discounts. Catalogues 
without prices are useless. Correspondence is also 
desired by this party with houses in the United States 
that may wish to purchase sardines in tins. 

(Inquiries in which addresses are omitted are on file 
at the Bureau of Manufactures. In applying for ad- 
dresses refer to file number). 





CUBAN PINEAPPLES SHORT. 

Reports from Havana, Cuba, are to the effect that 
the continued dry and unfavorable weather is curtail- 
ing the production of pineapples very materially 
throughout the entire island. Heretofore, it was esti- 
mated that the yield this year would be 200,000 crates 
short of that of last. It now develops that it will be 
fully 400,000 crates short and perhaps more. Growers 
and shippers are discouraged over the outlook. 

So great has been the damage to the pines from 
unfavorable weather that a large number of orders for 
crates have been canceled. It has been years since the 
weather has been so dry on the island as at present. 


NEW BRUNSWICK LOBSTER SEASON. 

The packing of lobster for the season of 1910 has be- 
gun on the New Brunswick coast, but the output so far 
has been small. Advices received here yesterday stated 
that this season’s pack will be light, but gave no reason 
for the assertion. 
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CORN MACHINERY 


[Pillmore-Anderege 
PEA VINER 


| The most satisfactory, up-to-date pea 
huller on the market. 

Guaranteed to thresh peas better, and 
in less than half the time it takes other 
machines to do the work. 

Can be seen in operation at the factory 
of the Mohawk Valley Canning Co. 
between June 25th and August Ist 
next at Westernville, Oneida Co., N.Y. 
Will be sold for $1000 cash, f.o. b. 

Rome, N. Y.,or upon an agreement to 
pay royalties at 2c. per dozen. The 
amount paid in royalties to apply on 
| purchase price. 

‘ We hold all patents on plurality of 
cylinders; any users of two or more 
cylinders will be responsible for three 
times the royalty. 











MERRELL-SOULE COOKER-FILLER. 
PILLMORE-ANDEREGG CO COMPLETE CORN LINES, CUTTERS, SILKERS 

. MIXERS, FILLERS, ETC. 
5 WABASH AVENUE 


WESTERNVILLE, N. Y. Sprague Canning Machinery Co. tyicico ims 





























CAN NERS “The Maryland Motor Car” 


who appreciate the value of 
RELIABLE SEEDS grown 
from carefully guarded seed 
stocks under supervision of ex- 
perienced cultivators we are 
endeavoring to interest. 


We are specialists in Northern 











Grown Seed 


PEAS, BEAN, SWEET 
i CORN, TOMATO Built by 


and all other seeds for Canners. 
The Sinclair-Scott Co. 


We will quote at any time 
Send us list of your needs Baltimore, Md. 











The W. W. BARNARD COMPANY Write for Price and Illustrated 


SEED GROWERS 
108-110 W. Kinzie Street, CHICAGO Booklet 
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ADVERTISEMENTS ARE EDUCATIONAL. 

We wonder if all our readers appreciate fully the 
fact that no part of the New England Grocer and 
Tradesman is more interesting than the advertising 
pages? We ask this question in all seriousness. The 
reader of a trade journal does not do his full duty to 
himself or to the paper if he does not read the adver- 
tisements as carefully and as thoroughly as he reads 
the other parts of the paper. There are people who 
always read the advertising pages of a magazine, even 
if the read nothing else in it. It does not follow that 
because a person is not in the market for any specific 
line he does not need to read the advertisements, and 
even if he does not purchase goods as a result of hav- 
ing read the advertisement, he is sure to acquire there- 
by a large fund of valuable information. He sees all 
about him new goods, new styles of packages, new 
deals of various kinds—in fact, he picks up through 
the perusal of advertising pages and columns a fund 
of information which is almost if not quite as valuable 
as any which comes to him from any other source. 

Advertisements are great conveyors of object les- 
sons. Many advertisements show consummate skill in 
placing upon paper and in a few words and in the 
most attractive form all there is to be said to exploit 
the article advertised. Many advertisements are mas- 
terpieces of terse composition We have always con- 
tended that the advertisement writer is born, not made. 
Some people have a genius for saying just the right 
thing and what they want to say through advertise- 
ments, and retail merchants will find much to instruct 
by reading the advertisements of manufacturers and 
other dealers; and many of the ideas set forth can be 
adapted and utilized by the reader for his own personal 
uuse.—-New England Grocer. 

‘*PRINCE ITO, THE MAN AND STATESMAN.’’ 

THE CANNER has received a copy of Kaju Naka- 
mura’s book entitled “Prince Ito, the Man and States- 
man.’ In response to a world wide demand for the 
life story of that remarkable statesman of Japan, 
Prince Ito, Kaju Nakamura, editor of the Japanese- 
American Commercial Weekly of New York City, has 
graphically told the tale of that tragic Oriental figure 
whose assassination has just occurred in Manchuria 
as he was almost in the act of consummating a life- 
long policy on the destiny of East Asia. 

The book consists of four parts, sub-divided into 
nineteen chapters and a series of short anecdotes. They 
are: “Prince Ito in the Revolutionary Period,” “Prince 
Ito in the Meiji Era,” “Prince Ito’s Private Life” and 
“Prince Ito's Anecdotes.” In the introduction, his re- 
markable rise from a low grade Samurai to the na- 
tion’s highest rank, prince, is related. This was not 
only simultaneous with and analogous to the rise of 
Japan herself but was potently instrumental in that 
progress. This interesting work will thus serve a 
double purpose. $1.00 per copy, (8 cents postage). 


POWER GENERATED BY SEA WAVES. 


The waves of the Atlantic ocean have been harnessed 
and now operate a fifty-horsepower motor, used in dem- 
onstrating that the swell and roll of the sea have some 
commercial value. A western company is the owner of a 
small plant at Atlantic City, N. J., and is now arrang- 
ing for the construction of a bigger one, to be used in 
furnishing electric light to the city—The Fishing 
Gazette. 
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NORTH ADAMS WHOLESALE GROCERY COMPANY 
INCORPORATES. 

The North Adams Wholesale Grocery Company 
North Adams, Mass., has been incorporated with $50, 
ooo capital. A. Frenchere, of North Adams, is presi- 
dent. 


OUR NATIONAL BONFIRE. 

It seems hardly possible that we burned up 196,- 
250,000 of good American dollars during the year 
1909, but we did. The known fire loss for that period 
was barely under the 200 million mark—the equivalent 
of a 5 per cent divided upon a capitalization of $4,- 
000,000,000. 

Uncle Sam’s fire bill is much larger than that of the 
whole of Europe. Of course, a large part of the 
extraordinary fire loss of the United States is due to 
the almost universal use of lumber in building con- 
struction. But, even so, carelessness both in construc- 
tion and usage plays an important part in lighting our 
national torch. 

The list of causes of fires is headed by defective 
chimneys, flues, fireplaces and heating and lighting ap- 
paratus, all of them faults of construction and equip- 
ment, and all could be practically eliminated. The 
criminal carelessness with which matches are strewn 
about the house costs us more than our kerosene. 

It is worthy of comment that while our fire losses 
average slightly in excess of $2.50 per capita, France’s 
was 30 cents, Germany’s 49, and Italy’s but 12 cents, 
Had we had Europe’s per capita of 48 cents, our total 
fire waste would have been less than $40,000,000—a 
saving of over $150,000,000. 

Careful construction and equipment, substitution of 
iron, brick, stone and cement for lumber, sequestration 
of explosives, and a greater degree of watchfulness, 
would undoubtedly bring down our enormous fire 
losses to the European ratio.— Minneapolis Daily 
News. 


BUSINESS SUCCESS MUST BE FOUGHT FOR. 


Elbert Hubbard has issued a sort of moralization 
on the Standard Oil Company, from which we take the 
following paragraph: 

“The position of the Standard Oil Company in the 
commercial world is the result of competition. It is 
the natural result of a commercial struggle for exist- 
ence. It is the survival of the fittest. People who hate 
a monopoly should reverence the Standard Oil Com- 
pany. For the men who managed the Standard Oil 
Company went into a free-for-all field, and won their 
way to fortune with exactly the same tools and weap- 
ons that all of their competitors had. In this fight for 
business there was no favor asked nor given. And the 
battle was fought according to the established rules of 
the game. They have done to their competitors what 
their competitors were trying to do to them.” 


DEPENDS UPON THE CANNER. 


The Engler-Jackson Brokerage Company, Omaha, 
Neb., writes us under date of April 5, 1910: “Don't 
ever stop sending us THE CANNER, as we depend upon 
it every week.” 


A dispatch from Cannonsburg, Pa., says that the 
Nufer Manufacturing Company, Whitehall, Mich., has 
located a box factory at Cannonsburg. 
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Bucklin’s 
CYCLONE 
Pulp Machine 


This is the Best Machine im use 
for making Tomato for 
Ketchup and for ne ‘umap~ 


/A Canning Factory Location 


either in the great Ozark fruit and truck district of 
Missouri and ” Arkansas, or inthe new State of 
Oklahoma along the 























should appeal to any canner not eutirely satisfied with his kin for Cann: 
present location. CAPACITY—75 tons Tomatoes per day; 50 to 60 oe Pumpkins per 
Now is the time to take up the matter with some of the towns in day. FLOOR SPACE- 4x6 feet. WEIGHT—700 Ibs, 
excellent districts for raw material, where very liberal induce- 
ments will be given. Write to-day for details and valuable book. WESTERN AGENTS 
M. SCHULTER S$ C J M hi C 
Industrial Commissioner, Frisco Lines prague ann ng ac aety ompany, 
FRISCO BUILDING ST. LOUIS, MO. CHICA G 























THE SPRAGUE-HAWKINS POWER HOIST AND CONVEYOR 
Lo b i 
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Gold under the Sprague Canning Machinery Company’s guarantee of perfect satisfaction. Price complete, with 50 feet of track and cables, $808.00 
F. O. B. cars Hoopeston, Illinois. For further information and catalogues, address 


Sprague Canning Machinery Company, _ Sole Owners and Mamfacurers, Chicago, Illinois. 








THE HARRIS PATENT 


Power Hoist and Carrying Machine 
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Sold under C. S, Harris Com- 
pany’s guarantee of perfect satis- 
faction. Price complete with 50 
feet of Track and Cables, $300.00, 
F.O. B. cars Rome, N. Y. For 
further information and catalogue 
address 









































C.S. HARRIS CO., “taucres: Rome, N. Y. 
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BOOKS YOU OUGHT to HAVE 








A Complete 


Course in Canning 


Being a Thorough Exposition of Practi- 
cal Methods of Hermetically Sealing 
Canned Goods, and Preserving Fruits 
and Vegetables. 


Byan Expert Processorand Chemist 


This Work Written in Plain Language, Easily 
Understood. With Its Aid All Processes Readily 
Mastered. 


PRICE $5.00 


CASH WITH ORDER 


Order through THE CANNER 





PROF. DUCKWALL’S New Book 
Canning and Preserving 


WITH 


Bacteriological Technique 
478 PAGES, 22] ILLUSTRATIONS. BEAUTIFULLY BOUND IN CLOTH 








4A Practical and Scientific Text Book 
for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 
Processors. 


§A manager who will master this text 
book will command double his present 
salary and be worth it to his employers. 


Price $5.00 


FOR SALE BY 


“THE CANNER’, 5 WABASH AVE., CHICAGO 


Postage 29c 























These Books FREE. 


“SCIENCE bt EXPERIMENT AS APPLIED TO CANNING” 
HE CANNING OF PEAS’’—(Pamphlet) 
“COST ACCOUNTING? in RELATION to the CANNING INDUSTRY” 
Copies of these can be obtained free of charge as 
long as editions last, by addressing 


Sprague Canning Machinery Co., ° abssh, Aus 

















GOOD BOOKS Fora 


Canner’s Library 


Camning and Preserving, with leicteriological Tech- 
nique, by E. W. Duckwali, M. S.; 500 pages; $5.00. 
Pestage, 29 cents. 

» et = and Silage. By Manly Miles, M. 

M. llustrated. 100 pages. 5x7 in. Cloth: 

Asparagus. By F. M. Hexamer. 


Illustrated. 174 
pages, 5x7 in. Cloth. 50 cents. 
he Book of wy By mastest paysite | engited by 
A. D. Shamel, E. Burnett, ton, B. Snow, 
Ek ether ~.¥ F., fitzetrated. ERY of 506 
5x7 in. Cloth. $1.50. 
Neld Notes on Apple Culture. By Prof. L. M. Batay, 
Jr. Illustrated. pages, 5x7 in. Cloth. 75 cts. 
Peach Culture. r Alexander Fulton. Illustrated. 
204 pages, 5x7 in. loth. $1.00. 
Insects and Insecticides. By Clarence M. Weed. [Illus- 
a 834 pages, 5x7 in. Cloth. 
trawberry Culturist. By A. 'S. Fuller. Illustrated. 
bxt im. Cloth. 25 cts. 
F. p- Waugh. 


Plums and Plum Culture. By Prof. 
Mlustrated. 391 pages, 5x7 in. Cloth. “$1.5 
ue Weed ying Crops—Why, When and How. By Clarence 
Illustrated. 5x7 in. 150 pages. Cloth. 50 
@rder through the CANNER, & wohect Ave., 
Chicago. CASH WITH ORDE 
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For New Subscribers 





THE CANNER PUBLISHING CO. 


5 Wabash Avenue - a . 





Chicago 





Please send us THE CANNER AND DRIED 
FRUIT PACKER for ONE YEAR, for which 
we will remit Three Dollars (Foreign Subscrip- 
tions Five Dollars) within the next sixty days. 






































































































Canners’ Associations 


Below ate listed the principal associations in the canning and allied industries in the United 
tates. Communications should be addressed to the secretaries, who will furnish information in regard 
- dues, eligibility to membership, etc. 


“In Union There is Strength” 
National Canners’ Association. 


Ww. R. BGSGE, ine Precldant, FRANK E. GORRELL, Sec’y and Treas., 


t, e. 
tput, as follows: Packers of f: 10. 100,000 te 
pat, 00 followe, Beckers of from 1,000 to 5,000 cases, $5.00; 50,000 to 100,000, $10.00; 108, 


@estern Canners’ Association. 
GENE DICKINSON, Vice-President, FRIEND F. WILEY, Seo’y and Treas., 
Eureka, Iil. Edinburgh, Ind. 








L., A. SEARS, President, 
a ne i Ohio. 


gradua’ Pog ~ 
ss0,pat* gi8-00%"180,000 to 200,000, ‘$2 





W. BR. BOACH. President, 
Hart, Mich. 





Tilinois Canners’ Association. 
7. W. eee, President, . EF, Trego, Vice-President, 
Gibson City. oopeston. 


Southern Canners’ Assoctation. 


J. C, SAUNDERS, JR., Vice-Presid 
Lebanon, ‘Tenn. i 


Indiana Canners’ Association. 


CHAS. LATCHEM, Vioce-Presiden F, JOS. SCHULER, Sec’y and Treas., 
Wabash. * Crothersville. 


Obio Canners’ Association. 


a.@ vera Presideat, L, A. SEARS, Vice-President, 
Van Weer: Chillicothe, 


Cri State Packers’ Hesociation. 


POTFECEES, President, Smyrna, Del. GREENABAUM, Vice- present Seaford, Del. ROBT. S. FOGG, Vice-presiden XN. J. 
W. 0. GAS. T. WRIGHTSON, Vice-President, Fasten Md. Cc. ASHIELL, Secretary rr Treasurer, Prin et, Se 


Kentucky Packers’ Association. 


Gene Didhigaen, Gev'p-Soee. 





B. A. CRADDOCK, President, 
‘Tenn. 


FESTUS RHODES, Sec’y and Treas. 
Humboldt, Whiteville. : 





6. W. ee a President, 





JAS. STOOPS, Sec’y and Treas., 
Dayton. 








Zz. 0, TANNER, President, STEELE READING, Secretary, 
McKinley. Frankfort. 





_ Canneve’ League of California. 
. GRAHAM, President, San J: F, STETSON, Vice-President, Los ames 7 ISIDOR JACOBS, Vice-President, San Francisco, 
me ¢ HENRY P. DIMOND, Guinionn: San Francisco. DEMING, Treasurer, San Francisco, 


New York State Canned Goods Packers’ Association. 
JAMES P. OLNEY, President, E. 8. es. oe et A. BR. HATFIELD, Secretary, A. BR. HUNT, Treasurer, 
Rome, N. Y. Geneva, N. Uties, N. Y. Oswego, N. Y, 


Iowa Canners’ Association. 
JACOB WACKENBARTH, Vice-Pres., 
Independence, 


Minnesota Canners’ _iseceiation. 


M. K. HEGERLE, President, F, A. AGNEW, Vice-President, E. HAMLIN, Secretary A. M. HATCH, Treasurer 
Bt. Bonifacius. Cannon Falls, Le Sueur, y Faribault. : 


Missouri Valley Cannere’ Association. 


W. STAGNER, Tripoli, Iowa. L. I, MOORE, Seo’y and Treas., Oregon. 


Glisconsin Canners’ Association. 








R. 0. WOODARD, President, E. W. VIRDEN, Seo’y and Treas., 
Elgin, Cedar Rapids. 








R. B. GILLETTE, President, Marionville. 











A * 5 CHAS. VOIGT, Sec: A 
Ww. G. aa. President, WwW. H. ane, Vice-President, C. MADSEN, Treasurer Stotog retary. 
Michigan n Canners’ Hseociation. 

W. 8. THOMAS, — BR. ROACH, Vice-President, FRANK GERBER, Treasurer. 

Grand Rapids, Mich. Hart, Mich. Fremont, Mich. 
e G. A. LAYMAN, Seo’-Treas,, 
» “Troutvile. emer Virginia Canners’ Association. Daleville. 





- Cann ns THOS, A. Pee ar te Heeodiation. T. WHITEHURST, Vice-President. 


GEO. W. COBB, President, 
Fairport, N. ¥. 





Dried fruit Brokere’ Hesociation. 
H. C. GILBERT, Treasurer, 
Indianapolis, Ind. 


National Canned Goods a 
C. 8. JONES, President, AS. z nd Dri Secretary 
P Chicago, Ill. 


eoria, Til. 





National Food Manufacturere’ Heeo Hesociation. 


T. J. RIORDAN, Second Vice-President, 





FRANK 8. MEYER.’ nied "Vico President, me sea. HEEIAM Ez Treasurer, E. C. seiited” Teptesy. 
Coas mers’ eeociation 
CHAS. H. TORSCH, President, Gulf’ 1g Gasmes r Jaesee I, HEIDENHEIM, Secretary-Treasurer, 








| 70HN 8. GIBBS, JR., President. A. T. 





LEANDER LANGRALL, Treasurer. 


Baltimore Camed Goods € 
MYER, Vice-President. W. F. ASSAU, 
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Solder _Hemmed Caps 


Our Solder Hemmed Caps, which we are now 
prepared to furnish with all cans are the best in 
the market. The Solder is in the right place and 


Plenty of it. ve ¢ 3 


@_ During the past year we have doubled our 
capacity and are now prepared to ship 1,000,000 
cans per day during the Rush Season. 


WHEELING CAN COMPAN 


WHEELING, W. VA. 
OLIVER J. JOHNSON, President 














Wheeling Cans and 
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